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Dear Friends and Supporters,

The College of Business Administration is home to a number of
faculty of national and international prominence. In this issue of
Nebraska Business, we are highlighting three who had extraordinary
experiences this past year. Dr. John Anderson was a senior econo-

mist on the President’s Council of Economic Advisers and has
returned to the College as associate dean. Dr. Bruce Avolio and the UNL-Gal-
lup Leadership Institute continue to impact leadership development around the
world. Dr. David Smith returned from Australia, where he observed the imple-
mentation of International Accounting Standards in that country. I am sure you
will enjoy reading their perspectives on issues facing the world today.

In the same vein, we asked two of our students to share their perspectives and
experiences with you. Ella Reeves is an MBA student who recently graduated
from the J.D. Edwards Honors Program. Brittany Wozny participated in the
Nebraska at Oxford program this past summer.

The College of Business Administration is pleased to announce the appointment
of Dr. Mary Uhl-Bien, the new Howard Hawks Chair in Business Leadership
and Ethics. Her expertise is a welcome addition to our emphasis on ethics and
leadership at all levels in the College.

We strive to fulfill our mission to provide the best educational experience to our
students not only through academic excellence but with opportunities to expand
their practical knowledge with study abroad programs, internships, and mar-
keting and management projects with major companies. Our students develop
their leadership skills by participating in our student clubs and organizations,
leading class projects, and interacting with top business leaders.

I know you will enjoy this issue of Nebraska Business, and if you have comments
or questions, please share them with me.
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Senior Economist for President’s Council of Economic Advisers

OHN ANDERSON

P rofessor John Anderson gave up his position
as chair of the Department of Economics
in response to a call from the chief of staff of the

Council of Economic Advisers (CEA) inviting

him to spend a year in Washington, D. C. as a

senior economist on the Council. He says the call

was literally out of the blue — later he discovered
that he had been recommended by another top economist who knew of

Anderson’s reputation.

The Council of Economic Advisers is made up of three members includ-
ing the chair, who, at the time, was Ben Bernanke and currently is Edward
Lazear. The other two members are divided into areas of micro interest
and macro interest. Katherine Baicker, who was the speaker at the Health
and Wellness Seminar (see page 15), was responsible for the micro issues
and Matthew Slaughter was on the macro side. Generally there are eight or
nine senior economists, each with an area of expertise such as labor, energy
and health. Anderson’s area was public finance. He had the responsibility
of advising the Council on matters of tax policy and budgetary issues. The
next tier was a larger group of junior economists who acted as assistants.
The structure creates an even-handed, academically-based group that can
provide the President with objective economic analysis and advice on the
development and implementation of a wide range of domestic and inter-
national economic policy issues. The National Economic Council (NEC),
is a different body comprised of department and agency heads within the
administration, which takes political implications into consideration when

making recommendations to the President, whereas the CEA does not.

Anderson explains that on important policy issues, the CEA economists built
coalitions with economists in other agencies, such as the NEA, Treasury, and
the Office of Management and Budget in order to speak with one voice
when making a recommendation. Anderson’s charge was U.S. tax policy, but

because of his experience in working with governments of former Soviet



Union countries,
he was often

asked for his per-

spective on in-
ternational eco-
nomic issues. In fact, chapter five of the Economic Report of the
President, primarily prepared by Anderson, is called, “The U.S.

Tax System in International Perspective.”

When asked for his thoughts on the state of the U.S. Economy
for the short term and long term, Anderson replied in two
parts. “In the short run the economy is looking better than we
had anticipated.” He said, “The size of the budget deficit will be
reduced this year and that’s because of strength on the revenue
side. Revenues are coming in at a faster clip than forecast. The
President has said publicly that the goal of cutting the deficit
in half by 2009 will happen a year early. In the long run, say
10 to 20 years, it is quite unsustainable. It’s interesting, that in
spite of tax cuts, the revenues in relationship to GDP are about
where it has been over the past 40 years. The problem is the
growth of entitlement programs, primarily Medicare and sec-
ondarily Social Security. The solution is politically difficult, but
ultimately pretty simple; reduce benefits or raise taxes or some
combination of the two. The Medicare problem is an incred-
ibly complex problem to solve and is the more pressing of the

two problems.”

Anderson doesn’t see tax reform coming within the next sev-
eral years. “It is not logical to add another tax, to layer a consump-
tion tax like the VAT (value added tax) on top of personal and
corporate income taxes. “The President’s Tax Reform Panel
recommended against the adoption of a VAT because they had
concerns that if you layer a VAT on top of existing tax struc-
ture, it adds complexity, which makes it more difficult to ad-
minister and encourages evasion behavior. If it generates more
revenue, it takes a bigger slice from the GDP, which of course
has negative economic impacts. Some people think we should
go to a Western European style system. Those countries tend
to have relatively small income tax systems and much broader

VAT systems, which generate a large amount of revenue. If you

John and May Ann Anderson with
President and Laura Bush

scale back the income tax to accommodate a VAT, you are sim-
ply adding to the complexity of the tax system. I don’t see a
replacement of our tax system with a consumption tax in the

near future.”

Simplifying the tax code is an often talked about subject, ac-
cording to Anderson. The cost of compliance is around $200
billion each year. “The three objectives of simplicity, equity and
efficiency are fine objectives, but the interplay among them gets
very complicated. As I have looked at tax reform efforts since

the 1980s, simplicity seems to lose out as a policy objective.”

Anderson says the tax panel presented several proposals that
would simplify the tax code and not be very costly. One pro-
posal was to create one definition of a child for tax purpos-
es. “Another and one of the worst areas is savings incentives.
There are conventional IRAs, there are Roth IRAs, there are
529 plans — a myriad of incentives to try to get people to save
more. Simplified savings incentives that are not so specific to
the reason people are saving or the conditions that are tied to

the savings makes sense.”

“Working for the Coun-
cil of Economic Ad-
visers is a tremendous
privilege.  Everybody
who works there has a
sense of awe at working
for the Council and ad-
vising the White House.
There is no particular
allegiance to a political
party or person; it is just
a privilege to work for
the White House. The
Council attracts the best
minds in the country
and we were able to work

among the top echelon

of our profession.” ¢

Anderson with Ben Bernanke
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Impacting Authentic Leadership Development Globally

BRUCE AVOLIO

ruce Avolio joined the faculty in 2001 as the first
B Clifton Chair in Leadership. His arrival proved
the catalyst for the creation of the UNL-Gallup
Leadership Institute (GLI) officially approved by the
Board of Regents in 2004. In only a few short years,

GLI has developed a global reputation for research on
what genuinely develops leadership, which they call
authentic leadership development. GLI, under Avolio’s direction, has com-
pleted a comprehensive study of the past 100 years of research on leadership
interventions examining the impact of leadership on performance. This
research has shown that leadership interventions can make a positive dif-
ference in performance. Indeed, the GLI researchers have found that a well
validated leadership intervention can return more than 200 percent on the

initial capital investment.

Bruce Avolio in his own words...

While starting out my career at Binghamton University, I was fortunate
enough to work with Dr. Bernard Bass. Dr. Bass was sort of the second gen-
eration of leadership scholars in the United States and was one of the key
proponents of researching what constituted transformational leadership. The
collaborative relationship with Dr. Bass spanned over two decades producing
a long stream of research demonstrating the characteristics that constituted
exemplary, transformational leadership and how it impacted motivation and

performance as well as how it could be developed.

Thinking back on the early parts of my life and career, I have always been in-
terested in reading history, but more from the perspective of the leaders than
the events. When I was very young I discovered that my Mother’s family had
been in the Holocaust. To try to understand what led to that, I read, at a young
age, The Rise and Fall of the Third Reich. That was the beginning of trying to
understand really bad leaders. Most of my work on leadership has been on
discovering what constitutes good leadership, exemplary leadership and, most
recently, authentic leadership. Authentic leadership describes a leader who is
true to himself/herself, highly self aware, balanced in how he/she requests and
deals with information and in making fair decisions, highly ethical, and trans-

parent with others.



Unfortunately, the bad, narcissistic leaders are all too common in organizations, and
they are leaders that can be described as “it’s all about me.” If they are irresponsible
on top of an all-about-me view of the world, then watch out!

Before I came to Nebraska, Don Clifton. founder of SRI and past chairman of The
Gallup Organization, and I had a conversation about what good leaders could ac-
complish in the world. I think we both agreed that there is no more powerful force in
human terms on earth than leadership, and yet it has unfortunately caused so much
damage. Look at what Charles Taylor, the former president of Liberia, has done to
his nation. He has probably killed a half million people and permanently damaged

many more.

Of course, there is a long list of good leaders like Wendy Kopp, founder of “Teach for
America.” She enlisted her generation’s most promising future leaders to volunteer to
teach in the most needy public schools in our nation. That is incredible!

One thing we have learned is that the DNA, so to speak, of a leader becomes what we
see in the DNA of the organization. For example, leaders like Warren Buffett become
role models for what is good for the group and good for the individuals in the group
and hopefully that becomes the DNA for Berkshire Hathaway. Yet, we also know that
if the leader skirts the edge or falls off the ethical line, then the organization’s mem-
bers will likely do so as well, and it’s very difficult to change those attitudes once they
are passed down through the leadership.

At GLI, we want to work to position leaders so they can have the maximum positive
impact on their organizations. This will require a very keen focus on what develops
the highest level of human potential, which we feel underlies what we have called
“authentic” leadership development.

The UNL-Gallup Leadership Institute has developed a collaborative partnership with
The Gallup Organization, and together we have launched a number of strategic ini-
tiatives. For example, in 2003, the UNL-Gallup MBA/MA with a specialization in
executive leadership was launched. Students from Fellows 1 included executives of
Citi-Group, Stryker, Toyota Financial Services and State Farm Insurance. Since then,
seven additional classes have been launched with representatives from organizations
such as Barclays, Pioneer, GMAGC, State Farm, HP, AT&T, Blue Cross Blue Shield and
the largest Toyota distributorship in the Middle East called ALJ. We have enrolled
more than 100 students in this unique leadership development initiative. One of the
main objectives for this program is to show return on investment and each partici-
pant must have a project that demonstrates how they are applying what they have
learned to improve their organization’s performance. We feel we have developed one
of the most performance-driven MBA and MA educational models. ¢

The UNL-Gallup Leadership Institute
Current Projects

= Measuring the return on leadership devel-
opment so organizations can benchmark
how much they can expect to receive from
leadership interventions.

= Examining what constitutes Psychologi-
cal Capital or PsyCap, which represents
the positive energy people bring to their
work in terms of hope, optimism, resiliency
and confidence. The GLI has designed very
short/high impact interventions showing
that PsyCap can be developed for positive
impact in real performance in a variety of

organizations working with the institute.

= Nebraska Educational Leadership
Institute - A project for Nebraska’s
educational leaders in the primary and
secondary educational community and the
Nebraska Council of School Administrators
to develop a blueprint for statewide leader-
ship assessment and development to help
identify and support leaders throughout
Nebraska’s school systems.

= VA Hospital - Working with the top leader-
ship in the Nebraska and lowa VA system to
strengthen their leadership and in turn the
quality of care delivered to our veterans.

= Emerging Leaders Institute - To identify
and foster authentic leadership among the
next generation of leaders in Nebraska.

Identifies

potential leaders in historically black col-

= Thurgood Marshall Program -

leges and universities for personal and
leadership development.

Faculty Focus | 5
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Observing the World Change Accounting Standards

DAVID SMITH

Beginning in 2005, most publicly traded

companies in Europe and in countries in the

former British Commonwealth such as Austra-

lia and South Africa have adopted International
Financial Reporting Standards (IFRS) issued by the
International Accounting Standards Board (IASB).

In total, nearly 100 countries, including the United

States, now permit or have policies in place aimed at future convergence
with these accounting standards. Prior to 2005, the U.S. Securities and
Exchange Commission (SEC) had less than 50 foreign registrants who
used IFRS, but the number is expected to grow to 500 or more in 2006.
Since 2002, when I was a Professional Accounting Fellow at the SEC, there
has been a concerted effort to involve all SEC professional accounting
staff with IFRS as well as U.S. accounting standards. In this atmosphere
of world transition from national accounting standards to International
Financial Reporting Standards, I spent spring semester 2006 (Australia’s
fall semester) at the University of Melbourne in Melbourne, Australia,
researching and teaching the Australian equivalent of IFRS. Australia
adopted the Australian equivalents of IFRS rather than just IFRS because
by law Australian companies must follow accounting standards issued by
the Australian Accounting Standards Board (AASB). To meet this statu-
tory obligation, the AASB adopted International Financial Reporting
Standards, with slight modifications to make them compatible with the

Australian corporate environment.

My International Accounting seminar at the University of Melbourne con-
tained a total of 26 students who came from a number of countries in Asia,
the Middle East, and South America as well as Australia. Many had exten-
sive business experience and were familiar with the implementation of IFRS
in their home countries. The class textbook was in part authored by the past
chairman of the AASB, Keith Alfredson, who was a previous faculty mem-
ber at the University of Melbourne. Keith was kind enough to meet with me

and give me some pointers regarding the presentation of class material.



Grant Gay, a former partner at KPMG International (a Big
4 public accounting firm) and currently on the faculty at
Monash University in Melbourne, also helped me anticipate
situations where International Financial Reporting Standards
diverged from Australian and U.S. standards. Grant is active
in preparing Australian auditors for the Australian Chartered
Accountants’ (CA) exam (the Australian equivalent of our
Certified Public Accountants’ (CPA) exam). He had a number
of war stories about some of the problems that the Australian
accounting profession is having implementing the transition
from Australian Accounting Standards to IFRS. For example,
the definition of “goodwill” is different under Australian Ac-
counting Standards than the Australian equivalent of IFRS,
with less goodwill capitalized under IFRS. In addition, fair val-
ues are more extensively used under IFRS, particularly related

to derivative transactions.

One area of transition that is not unique to Australia is what
some call the “big bang” that companies adopting IFRS expe-
rience with their retained earnings. As each company adjusts
its asset and liability accounts so that the beginning 2005 bal-
ances are consistent with IFRS, each company needs to make
an adjustment to its beginning retained earnings that reflects
all of the differences between that company’s former national
accounting standards (for example French, Spanish or Austra-
lian Accounting Standards) and all IFRS. Since most Austra-
lian companies have a year end on June 30, most had not yet
filed their first annual report using IFRS when I finished my
Australian experience. However, it was already clear that the
transition is not going to be a totally smooth one as each com-

pany ponders its “big bang” adjustment.

What is the underlying source of the bumps in the transition?
One candidate for this source seems to be IFRS’ foundation on
principles rather than the U.S. standards’ foundation on rules.
U.S.-based standards tend to be long and detailed with plenty
of implementation guidance. This means that most of the ac-

counting essence in my financial accounting classes in the U.S

can be traced to specific paragraphs in the accounting stan-
dards issued by the U.S.-based Financial Accounting Standards
Board. This differs from IFRS, which tend to be rather short,
contain principles and only broad guidance about the way
to account for a specific type of transaction. In other words,
IFRS allow for much more judgment than U.S. standards. This
judgment does not always go over well in the classroom where
students are looking for specific answers. My guess is that the
more extensive use of judgment will not always go over well
in practice where companies are looking for specific guidance
when accounting for their financial results. On the other hand,
adapting one set of accounting standards to so many differ-
ent country environments may need the added flexibility that

a principles-based system provides.

So how will this new accounting system based on IFRS work for
the 100 or so countries around the world that are either adopt-
ing or seeking to converge with International Financial Report-
ing Standards? The answer to this question will become more
clear in the future as companies seek to apply IFRS in different
national environments. The international adoption of IFRS is
clearly one of the most important experiments to face the ac-
counting profession. This, combined with the United States pas-
sage of the Sarbanes Oxley Act of 2002 and the resulting changes
in the U.S. accounting environment, makes for a very exciting
time for the accounting profession and accounting education
around the
world. ¢

Faculty Focus | 7
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Dwayne Ball, Ph.D.

Ball, associate professor

of marketing, is an expert
in market research and
database marketing. He
earned his Ph.D. from the
University of Ohio. As a Ful-
bright Scholar and Fulbright
Senior Specialist, Ball was
researching in his field at
the Univesidade Nova de
Lisboa, Portugal. In 2006,
he received the James A.
Lake Academic Freedom
Award from the University
of Nebraska-Lincoln.
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or several years, Drs. Ball and Hampton
Fresearched the way spirituality affects
consumer behavior, and vice versa. They
have compiled data from hours of long
interviews with spiritually-minded persons,
plus data from a number of surveys they
have created. Articles on this topic have
appeared in the Wall Street Journal and Inc.

magazine.

In order to understand their results, it is im-
portant to differentiate “spirituality” from
religion. A significant fraction (perhaps 25
percent) of Americans will call themselves
“spiritual but not religious,” while an even
larger fraction (about half) will say they are
both, and small minorities will say they are
religious but not spiritual, or neither. Spiri-
tuality is the achievement of, or the desire to
achieve, a connectedness to the spirit world.
In general, in monotheistic traditions, this is
a strongly-felt closeness with God, although
in other traditions it can mean a closeness
to ancestors, other spirits or gods, or to an
essential unity of nature or humankind.
Many writers in the past three decades have
identified a growing trend of Americans to
seek direct experience of God or the eternal,
and to use religion as a basis or anchor point

for their search in that direct experience.

Thus, being “religious” means to cleave to a
particular doctrine and forms of worship,
and to use that doctrine as part of one’s
identity. On the other hand, to be “spiritual”

means to seek a direct connection to God

or some other eternal entity or truth. One
can see the growth of spiritual seeking in
the growth of churches that try to provide,
through prayer, music and more intense ex-
periences, opportunities for those connec-
tions. One can also see it in the growth of
spiritual practices such as meditation, yoga,
chanting and so forth, which are intended
to provoke a state of openness to an experi-

ence of the eternal.

The question is, what does all this recent
focus on spirituality have to do with con-
sumer behavior? Ball and Hampton have
identified, through their surveys, some in-

teresting results.

First, there are two basic modes of relating to
the spiritual: a doctrine-centered approach,
and what they call an “other-centered” ap-
proach. These might roughly correspond to
being steeped in a “religious” way of relating
to the world and steeped in a “spiritual” way
of relating to the world. Many people are
both, but some are predominantly one or

the other, and some are neither.

Those who are strongly in a doctrine-cen-
tered approach tend to relate to the world
of buying and consuming by asking, “What
does my doctrine say,” or “What do my re-
ligious authorities say,” about a particular
purchase? Of course, there are well-known
religious proscriptions on food, such as ko-
sher for Jews or halal for Moslems. In ad-

dition, however, some people will boycott
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certain firms because those firms engage
in practices that are considered sinful or
harmful — an obvious example being certain
Christian denominations’ boycotts of com-

panies that promise gay partner benefits.

The “other-centered” mode of relating to
the world of buying and selling is much
more complex. Hampton and Ball speculate
that this is because a spiritual quest is an in-
dependent, personal search for an ultimate
truth. Thus, the unique values of the indi-
vidual have a great deal of influence. Addi-
tionally, as many writers in religion and spir-
ituality have asserted, intensive involvement
in finding God, or a connection to all of life,
eventually leads one to a deeply-felt concern
for the welfare of others. In fact, one might
argue that this is part of the message of all
great religions. Finding God, or the eternal,
leads to “seeing through God’s eyes,” so to
speak, and thus genuine compassion and
willingness to sacrifice some of one’s own

outcomes for the welfare of others.

This plays out in the field of buying and con-
suming. People who are high on spirituality

and a commitment to spiritual growth will:

= Sometimes examine the real effects
of marketers on the welfare of other
people before they buy — thus, a
company’s reputation for doing good
or ill becomes a determining factor,

= Try to simplify their consumption
lives in order to expend more time
and effort on spiritual growth, not
buying things they don’t really need,

= Buy things that have a positive effect
on their spiritual growth (such as
music and relaxing experiences) and
avoid things that have a negative ef-
fect (such as violent movies),

= Incorporate the effect of their pur-
chases and consumption on other
people and on the earth into their
behavior — for example, buying
environmentally friendly products,
recycling, and using less of scarce

resources.

= In general, give more time and
money to charitable causes than
non-other-centered people in similar

economic circumstances.

All of these effects can occur without spiri-
tuality. There are certainly very secular rea-
sons to care about the welfare of others.
However, there is also certainly a segment
of consumers that have been led to some
other-centered behaviors through what they
have discovered in prayer, meditation, read-

ing and so forth.

Ron Hampton and Dwayne Ball are continu-
ing their research to better understand all
these effects. &

“It’'s more a matter of the consumer trying
to look into your corporate soul. They're
trying to figure out if doing business with
you enhances the welfare of the world or
detracts from it.” Dwayne Ball

Ronald D. Hampton, Ph.D.

Hampton serves as chair of
the Department of Market-
ing and director of the
Agribusiness Program. He
is an expert on international
marketing and marketing
management. He earned
his Ph.D. from the University
of Arkansas. Hampton has
served as special assistant
to the dean of International
Affairs and as associate
dean of the College of
Business Administration.
During his time as adviser
to the UNL Chapter of the
American Marketing As-
sociation, the Chapter was
named one of the top eight
chapters in the United
States, the most prestigious
award available.
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Keynote speaker, Ted
Sorenson, discussed
leadership on a level that
most will not ever experi-
ence. As adviser to John
F. Kennedy during the
Cuban Missile Crisis, he
witnessed first hand how
a President shapes and
mobilizes public opin-
ion. “Aleader”, he said,
“must have the ability to
decide and to choose and

determine all the options
available.” To determine
the options, the leader must be able to select the best team and
hone in on the actual target, which may not be obvious on the

surface.

hat defines a leader? Can you visualize what a good

leader or leadership looks like for the challenges con-
fronting many of our organizations today? Where do we find
good leaders? How can we develop exactly the right leader-
ship needed today and into the foreseeable future? Have you
thought about the moments in a leader’s past that determine his
or her leadership style in the present and into the future? Dr.
Bruce Avolio opened the 2006 UNL-Gallup Leadership Summit
at Gallup’s World Headquarters in Washington, DC with those
questions. “Over the next two days, we hope to move toward

answers to those and many other questions.”

The first panel presentation initiated dialog that seemed to per-
meate much of the summit both in and out of the panel and pa-
per presentation sessions — how can we define leadership within
and between distinctly different cultures. The Global Mindset
Panel consisted of four women with international experience
and research studies across a diverse set of cultures. There were

moments during the discussion that were very serious and

10 | Leadership Summit

some quite humorous. Neli Esipova, from Russia, explained that
smiling caused her many uncomfortable moments both in the
United States and Russia. “In America, everyone smiles all the
time — what does that mean? I don’t know if they like me or not.
In Russia, you only smile at people you like. When I returned to
Russia, all these men were hitting on me. I realized I was smiling,
they all thought I liked
them.” “Americans,” she
said, “are ambiguous,
while Russians are direct.
One management style of
American companies is to

set stretch goals. When

the stretch goals are not
completely reached, the Russians think it is a failure, the Ameri-
cans think it is a huge success.”Dalia Mogahed, discussed Gallup’s
World Poll data on Muslims indicating that when American were
asked what did they respect about Muslims there top response
was ‘don’t know. When Muslims were asked what they respected
about Americans there top response was ‘innovativeness and
technology’. Schon Beechler said, “To succeed globally, leaders
must be able to perceive, analyze, and decode signals from their

environment then respond appropriately.”

Perhaps the most provocative panel was Developing Leaders for
Dangerous Contexts. Led by Lieutenant Colonel Sean Hannah,
from West Point, the panel discussed leading when “in extremes”
situations or what they called Critical Response Organizations
(CROs). Panelists included heads of leadership programs from

‘ West Point, the City of
New York, the Federal
Bureau of Investigation,
and the Federal Bureau of
Prisons. The discussion
addressed the question of
how a leader can instill

confidence in the followers.



Deputy Assistant Fire Chief, Joseph W. Pfeifer, said a leader in “in
extremis” situations must have competence - the ability to assess
a situation, filter through the options for action available, and
make decisions almost instantaneously. “Often times,” he said,
“those decisions may go against policy and training. My men
were in the World Trade Center Tower 1 on 9/11 and everything
suddenly went pitch black. I ordered everyone out of the build-
ing, but some of the men were above us. The fire department
never leaves men behind in an emergency situation, but I had to
make the decision to do that. We did not know that the tower
was collapsing, but I knew we had to get out of there.” Robert
Carter, Major General, U.S. Army Retired argued that leaders face
many of the same decisions regardless of the peril of a situation.
This issue of context became the second overriding theme of the

sumimit.

The second day of the summit opened with a panel of highly
successful CEOs. Jerry Rawls, CEO of Finisar, summed up the
consensus of the CEO Panel concisely when he shared the ad-
age, “culture eats strategy for breakfast.” A successful enterprise
requires a culture that engages and empowers its people. Estab-
lishing and maintaining a growing customer base is the overrid-
ing objective of any business, this requires an engaged workforce
that can motivate custom-
ers. As Bill George, former
chairman and CEO of
Medtronic said, “A good
salesman is a good listener,
not a good talker” Barbara
Krumsiek, CEO of the Cal-
vert Fund, talked about the

methods and importance
that her company places on
determining the ways the social agenda of organizations fits the
economic agenda for positive, sustainable growth and develop-
ment. Companies can do right by their communities and be suc-

cessful financially, growing their workforce along the way.

The 275 summit attendees determined in the wrap-up session
that the major issues facing leadership development are cultural

— cross-societal and cross-organizational as well as contextual.

Avolio concluded the summit with the challenge that we must
learn to accelerate the development of exemplary leadership and
show the best strategies to do so, as well as exhibit a high Return

on Development. &

For more information on the Summit: http://gli.unl.edu/summit

Inaugural Award Presentation

of
The Clifton Strengths Prize

Donald O. Clifton, Ph.D. (1924-2003), past Chairman
of The Gallup Organization, was the chief designer
of the Clifton StrengthsFinder profile. The Clifton
Strengths Prize honors Clifton’s life work and endur-
ing influence on the field of psychology and pro-
motes further ground breaking theory, research, and
practice in this area.

J. B. Milliken, President of the University of Nebraska,
was Master of Ceremonies at the awards presentation.
The award was presented by Mary Clifton Reckmeyer
to Shelley Taylor, Ph.D.

Shelley Taylor is a professor of social psychology

at the University of California Los Angeles. Upon
receiving the award she said, “Donald Clifton not
only promoted the study of human strengths, he
embodied them. His substantial legacy to psychology
is matched only by his service to his community and
university. I first began to study human strengths in
the context of resilience in the face of disease and dis-
ability. I remember how struck I was by the fact that
the way people construe these events largely influ-
ences their psychological recovery. And as we now
know, these beliefs heavily influence their physical
recovery as well. It has been an enormous privilege
and a great joy to study these positive qualities for
almost 30 years.”

-:Leodership Summit | 11



2005 Masters” Week participant,
Marc LeBaron, said, “Lincoln Plat-
ing is a great company because
we value our people and their
unique individual talents.”

12 | Within the Columns
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arc LeBaron, Chairman and CEO of Lincoln Plating, addressed the capstone
Mclass in strategic management with the same opening he begins each meet-
ing of his board and his employees — by stating the “Success Drivers” that are the
philosophy for success of Lincoln Plating. LeBaron said, “This is the single thing
that differentiates Lincoln Plating and I start every company meeting with them.”
= Quality...in everything we do
= Productivity Improvement... is a continuous process
= On-time Delivery...because our customers depend on us
= A Safe Working Environment...is our commitment to our people
= Environmental Responsibility...is our commitment to our communities
= People Development...because our people create our success
= Company Growth...is the result of providing a superior service

= Value-Added Services...means doing more for our customers

Lincoln Plating has grown in mission over the past decade. It moved from local
retail plating to a manufacturing problem solver. Every decision, from marketing to
delivery to employee relations is looked at strategically within the framework of the

beliefs and drivers.

One student question addressed customer development. LeBaron said that although
potential customers did contact them, many times they were not a good fit. Lincoln
Plating strategically identifies a product, such as mufflers, then researches the pre-
mier manufacturers who use quality finishes to differentiate their product. Then a

strategic marketing plan is developed.

Lincoln Plating develops supply chain management systems for the products that
come through their shops. Harley Davidson’s headlight provides an example. By
managing the process of the headlight before it arrived for finishing, Lincoln Plating
improved the quality of the materials and handling of the product. This reduced the

cost of the finishing, saving the customer money.

LeBaron is a good friend of the College of Business Administration. He and his wife,
Kathy, are long-time members of the advisory board for the Nebraska Center for

Entrepreneurship. ¢



NEBRASKA DISTINGUISHED
ENTREPRENEUR AWARDS

As part of the 19 New Ventures
World Business Plan Competition,
outstanding entrepreneurs from
across the State of Nebraska were
honored. Director of the Cen-

ter for Entrepreneurship, Glenn
Friendt said, “We have world-class
role models in our state to inspire
the next generation of entrepre-

neurs.”

A | Nebraska Distinguished
Entrepreneur

Brad Berlin

Software Technology, Inc.

makers of “Tabs3” Billing and Financial
software and “Practice Master” Practice
Management Software

B | Young Entrepreneurial
Growth Company

Nanotation

CEO, Bradley Walker

a software developer and systems integrator
for customerfacing digital media technologies

C | Franchise Distinguished
Entrepreneur

Allen Hagar

Right at Home

an in-home care and assistance agency with
more than 84 franchise locations

D | Allen Dayton Nebraska
Young Entrepreneurs
(high school students_)

Rachael Hanline 1st Place
Whitney Prenzlow 2nd Place

E | UNL Alumni Entrepreneur

Dave Vetter
Grain Place Foods, organically grown
grains and beans

F| Established Entrepreneurial
Company

Telesis, Inc

a holding company for Data Security, Inc,
Lazlo’s Brewery & Grill, Fireworks Restaurant,
and Empyreal Brewing Company

Entrepreneur Awards | 13



What do great Lincoln companies

have in common with...

Google

Cindy McCaffrey
Google

“Goals that are simple, relevant and achiev-
able but aggressive were mutually agreed
upon throughout the company. Every employee
met with his or her manager to set individual
goals; departments and groups set goals to ac-
complish the goals of the company. Corporate
goals were communicated, discussed, and
evaluated at a company wide meeting each
quarter. This process engendered a constant
flow of communication which is a galvanizing
force. Communication can’t be underestimated
in the success of a company. All along the over-
riding goal was to build a great company.”

(to hear a podcast of McCaffrey’s speech:
http://www.unl.edu/unlpub/podcasts/audio-
files/20060329 _cindy_mccaffrey.mp3)

Marc LeBaron - Chairman
Lincoln Plating

“Communication is a vital part of the business
model we use that engages and involves
people from all levels. Our communications
programs are designed to inform and chal-
lenge each other because every Lincoln Plating
person plays a leadership role in our company.
Every person has the opportunity to be a part
of the planning process and the execution of
the plan.”

Robert Duncan - Chairman
Duncan Aviation

“In an industry where safety is critical, effective
and comprehensive communication is our
lifeline. Employee satisfaction and involvement
equates directly to attention to detail, personal
sense of responsibility and continual improve-
ment. Our team members are our business
partners and our culture is akin to that of a
healthy family. We share and celebrate our
successes and work together on our chal-
lenges. Without consideration of organizational
hierarchy, we encourage robust, challenging,
penalty-free dialogue that keeps us on our
‘true north” course with our values serving as
our waypoints.”
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WOMEN IN BUSINESS
SEMINAR AND BENEFIT

T he second annual Women in Business Seminar welcomed mid-level business
women for a full day discussion on effective goal setting. The seminar opened
with a session from Tara Wernsing, a Ph.D. candidate in leadership, presenting, “Goal-
Setting From the Inside Out.” Goals, she expained, are specific, measurable, adjust-
able, realistic, time-based, and reflective of one’s core values.

Three women leaders filled the second session with wisdom gained by
feet-on-the-street experience. The discussion panel included Patty McManus, presi-
dent of Olsson Associates, Julie Gade, president of Clear Channel Radio, and Mar-
tha Lee Heyne, president of Lamar Outdoor Advertising. The
participants wrapped up the seminar with a presentation from
Tosca Lee of The Gallup Organization on developing personal
goals built on strengths.

Cindy McCaffrey, (pictured left) former vice-president of cor-
porate marketing for Google, wowed the audience with tales
of goal-setting the Google way. McCaffrey had responsibility
for Google’s global corporate communications and market-
ing efforts. The growth in awareness of Google was largely
attributable to her efforts to disseminate information about
the company through public relations and targeted market-
ing initiatives. McCaffrey said, “I really came to understand
the importance of communication through this goal-setting
process. A company can have a great set of goals, but if they
are not communicated across the company, up and down the
organization at all levels — they can’t be supported.”

Following the seminar the Third Annual Women in Business Benefit, “Profession-
alism with Style,” was hosted by Students in Free Enterprise and the
Nebraska Center for Entrepreneurship. One hundred and twenty at-
tendees from across the state turned out for the evening affair to sup-
port Job Outfitters, a program of the Lincoln YWCA. A trade show
accenting women-owned businesses and organizations helping women
achieve success in the business community, as well as a business-attire

fashion show, entertained and educated women from all backgrounds.

The highlight of the evening was the inspirational keynote address
by Connie Ryan (pictured right), president of Streck Laboratories in
Omaha. Ryan spoke to the audience about her path to achieving her
goals with Streck Labs and shared her recipe for success: “Success for
me has come from having a passion for what I do, believing that leader-
ship is a ‘calling, striving for excellence, and continually setting goals
and then meeting them.” ¢




HEALTHCARE AND WELLNESS

SEMINAR

joint effort by UNL’s Actuarial Sci-
Aence Program in the College, the
Lincoln City Council, and the Lincoln
Chamber of Commerce brought to-
gether representatives from several dis-
ciplines to begin a dialog on the drivers
and possible solutions to rising health
care costs. Seminar participants came
from all aspects of the issue, including
insurance companies, hospitals, public
health offices and businesses. After each
of two keynote presentations, partici-
pants were divided into random break-
out sessions to facilitate an understand-
ing of the issues from various points of

view.

The day opened with a speech from
David Palm, Ph.D., director of the Ne-
braska Office of Public Health, on health
economics. “We are reimbursing high-
intensity events, but not reimbursing
at the appropriate level, low-intensity
programs that have high value, such as
screening for disease, or diet and exer-
cise programs, or even reminder calls.
Overuse, misuse and waste of medical
procedures result from reimbursement
policies. Improved coordination and
communication can reduce duplication

and, therefore, costs.”

The day concluded with an overview of
the conversations in the two breakout
sessions. The facilitators from the morn-
ing sessions found common ground
on the issue of health care cost drivers.

Among the drivers are: the “want it now”

mentality of consumers; poor commu-
nication among patients, doctors, hos-
pitals, and insurance companies; the
health care profession; inefficient record
keeping by the health care profession re-
sulting in redundant procedures; reluc-
tance of insurance companies to support
wellness programs; and the distancing
of consumers from the decision-making

process.

The endemic problems of health care
are so complicated that the solutions
portion of the day created a very good
dialog but no silver bullet. There were
pros and cons regarding the efficacy of
consumer driven health plans. One item
in which all the participants could agree
is the need for efficient and accessible re-
cord keeping by all health care providers

and insurers.

All agreed that wellness programs were
critical in reining in health care costs.
One novel idea was that there should be
anational standard (not a national plan)
for an adequate health care plan with all
of the population required to participate

in the plan.

The goal of hosting this seminar was to
create a dialog and open communication
lines among consumers, employers, pro-
viders and insurers to generate ideas that
could lead to solutions. The passionate
discussions that took place throughout
the day are evidence that the goal was

accomplished. &

Katherine Baicker, Ph.D, a member of

President Bush’s Council of Economic

Advisers, spoke at noon on U. S. policy
goals to improve the cost and delivery
of health care.

“The overriding goal is to create a
system where spending decisions are
made based on an evaluation of costs
versus benefits and ensure that care is
available and affordable. Health care
dollars are not allocated to the highest
value uses. Reimbursement drives
health consumption decisions. Incen-
tives can be improved by removing the
bias against consumer-directed care,
providing more information on price
and quality, and making insurance
more affordable. Price-sensitive consum-
ers armed with information are likely to
increase competition, promote develop-
ment of cost-effective technology, and
make health care dollars go further.”
(for a full report on health care issues
by the President’s Council of Economic
Advisers: http://whitehouse.gov/cea/
pubs.html)
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By: Ella Reeves

Born and raised in Lincoln, I gradu-
ated from Northeast High School,
completed my undergraduate degree
in computer science and mathematics
this past May, and will complete my
MBA in May 2007.

As a senior in high school, I didn’t
know what direction I wanted to take
or which college to attend. While on
a tour of the UNL campus with my
high school, we visited the Kauffman
Center and were told about the chal-
lenging program for bright students
in computer science and business. I
was intrigued by the premier educa-
tion the J.D. Edwards Honors Program
provides. From that single tour, I was
hooked. I knew this was the program
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for me and that in the J.D. Edwards
Honors Program I would receive the
education and experience I needed to
thrive in the corporate world.

My first semester in the honors pro-
gram was extremely challenging. Most
students entering the program are used
to coasting through school, far ahead
of their peers. But, from the instant
you enter this program, you are chal-
lenged and stretched to ensure that you
reach your full potential. Students are
required to devote their full attention
to succeeding. But, the J.D. Edwards
Honors Program is also devoted to see-
ing students succeed. At the Kauffman
Center students in all classes—freshman
through seniors—live on the second and
third floors of the building. This facili-
tates bonding and friendship among
the students, allowing them to learn
from one another and work together
on a deeper level. The first floor of the
Kauffman Center holds classrooms and
offices for teachers and administrators.
This allows students to have quick and
easy access to professors in order to
maximize learning potential.

In each of my two years in Design Stu-
dio, I served a different role. During my
junior year, I worked as a developer on

a team for Mutual of Omabha to create
an annuity pricing system to streamline
their processes and improve efficiency.
The experience increased my technical
knowledge. The real benefit I gained
was my experience working with the
client. Working on a real-world proj-
ect — developing software that would
go into production at the end of the
year — gave me a more realistic view of
my future career. As a first-year Design
Studio student, you enter the proj-
ect naive and unsure about what lies
ahead. When you walk into your first
client meeting, you feel very much like
a student. But, as the year progresses
and you work with your client and deal
with the software development issues
that arise, you become more profes-
sional. The skills and experiences you
gain are invaluable as you begin to
search for internships and jobs.

My second year in Design Studio, I was
team leader on a project for PayPal. I
was responsible for project planning,
holding team members accountable
for their work, and maintaining client
communication. I was the first person
the client would come to for informa-
tion or with issues, and it was up to me
to determine the best course of action.
My role as team leader gave me the ex-
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perience that a project manager would
have in a real career situation, and I
know this experience will be invaluable
to me in the future.

In my senior year, I had the position
of chief administrative officer for the
J. D. Edwards Corporate Board. Work-
ing with the board has given me expo-
sure to the corporate world that most
college students only dream about. I
have had the opportunity to work with
high-caliber, influential people — some
of the top technology leaders in the
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field today. Initially, I was extremely
intimidated. At my first board meet-
ing, [ was wide-eyed and did not know
what to expect. It has been an amazing
experience to witness the flow of ideas
that emerge from the board meetings.
Working with the corporate board has
elevated me to a whole new professional
level and I feel confident, as I enter the
corporate world, that I will be ready to
handle any challenge thrown my way.

I believe the experience that J.D. Ed-
wards students receive in Design Stu-
dio is invaluable to their futures. It is
important to note the number of op-
portunities that are presented to each
student, just as I was given the oppor-
tunity to work with the JDEHP Corpo-
rate Board. This is an experience I will
never forget; it will shape the way I look
at the corporate world and what kind
of career I choose.

Other opportunities include: shadow-
ing programs, access to internships
many other students do not receive, ac-
cess to high-caliber speakers and pre-
senters who can become mentors and
sources of knowledge, and relationships
and connections that are formed with
other students, faculty and administra-
tion, and partners of the program. ¢

Ella works part-time at Allied Strategy,
a successful software company founded
and staffed primarily by J.D. Edwards
MBA graduates.

UNIVERSITY OF NEBRASKA-LINCOLN

).D. EDWARDS
HONORS PROGRAM

AMERICA'S LEADER 1IN
COMPUTER SCIENCE AND
MANAGEMENT EDUCATION

Director

David Keck

Director of Marketing & Communications
Lori McClurg

Associate Director for

Academic Affairs and Business

David Rosenbaum

Academic Board

Barbara Couture, Sr. Vice Chancellor
Cynthia Milligan, Dean, College of Business
Richard Hoffman, Dean, Arts & Sciences
Sang M. Lee, Chair, Dept. of Management
Richard Sincovec, Chair, Computer Science

Corporate Board

Jeff Raikes, Microsoft

Robin Abrams, Firefly Mobile

Brad Berlin, Software Technology
James A. Davidson, Silverlake Partners
Ryan Downs, PayPal

Sally E. Else, CSG Systems

Chris Howard, Siemens Business Services
Dale Jensen, [Tl (ret)

Fred Kauffman, Cline, Williams, et al
Patrick Kerrigan, ITI (ret)

Susan Kozik, TIAA-CREF

Tom Lauerman, GeoAccess (ret)
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NEBRASKA AT OXFORD

Brittany Wozny, a sopho-
more from Omaha, traveled
to England for the Nebraska

at  Oxford program.  Sev-

enty business students took
advantage of the summer
program at Jesus College,
a part of Oxford University.
Brittany agreed to share her
Journal.

By Brittany Wozny

Our advisers for the trip to Oxford opened a Web portal called
Blackboard that provided a place for us to communicate with
everyone involved in the program. Through that I found an-
other person traveling to England on the same schedule as
mine. Having someone to talk to during the eight-hour flight
was very helpful.

Jet lag set in right when we hit the ground in London. Adjust-
ing to the six-hour time difference, while trying to navigate the
bus station and Oxford, was a whirlwind. I was surprised to
find that Oxford is an urban area with narrow streets and small
shops. My first view of Jesus College was a surprise; the old
stone buildings were a snippet from times past.

My roommate and I shared a sleeping area and sitting room;
the sitting room was bigger than any dorm room at UNL. A
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plus for living at Jesus College was the service. Everyday our
rooms were cleaned, and the bedding was changed regularly. It
was like living at home with Mom again.

The dining hall has a famous portrait of Queen Elizabeth 1.
The College was founded during her reign. Breakfast and lunch
were served buffet style, and dinner was a treat because of the
service. The food was great and I was worried about my waist-
line suffering. Fortunately, I was able to keep up my running as
well as walking everywhere.

Dr. Martin Holmes, director of the program, taught the po-
litical economy class, which covered the history of the British
economy in relation to the government from 1945. We also
studied international economics and business with Dr. Horse-
wood. The only thing that was really different about my classes
at Oxford and my UNL classes was that the entire grade was
based on a single essay test.

Throughout the trip, people from all over the world stopped
our group to ask us questions about America and find out what
we were like. Whenever we were in a large group of people, I no-
ticed that many people listened to us. Who would have thought
that people would find us so mysterious and interesting?
While attending the Nebraska at Oxford program, I learned
one very vital lesson: napping in the afternoon for 20 minutes
is definitely a good thing.

Our first cultural event was a walking tour of Oxford. We also
had a ghost tour of Oxford and heard a few very scary tales. We
sampled the English tradition of punting — boating in a “punt”



or flat bottom
boat. We also
saw The Tam-
ing of the Shrew
in an open air
theater and took
in a modern
version of the
Shakespearean
classic, The Mer-

chant of Venice,

that was very
well done.

High Tea was one of my favorite experiences. The Old Par-
sonage Hotel provided a great atmosphere. The special blend
tea of the hotel was amazing, and the scones and clotted
cream were definitely the highlights.

The excursion to London included time to see the sights on
our own. Then we all met to see the musical, Chicago. After-
ward, my friends and I went to the Tate Modern Art Gallery
followed by my first taste of fish and chips. Lodging was at a
youth hostel, which was definitely an experience. One night
was enough for me but some of the girls we met there had
been in hostels in Prague, Paris and Rome and said the Lon-
don Hostel was much nicer than the others.

Another English tradition we sampled was horseracing at
Sandown Park. If there was ever a way to feel classy, this is it.
A few students in our group dressed to the nines with big hats
and loafers. Two members of our group even won the “Best
Dressed” competition set up by park officials.

There were so many activities. We went to two concerts at
Jesus College and traveled to Stratford-on-Avon to see The
Tempest. We visited Blenheim Palace, Thorpe Park and the
Natural History Museum.

The last two weeks were filled with studying. It took lots of
ice cream, Starbucks coffee, a care package sent by another
student’s mom, and a piano to make it through. It was actu-
ally kind of nice to have down time for learning and spend-
ing time together. I knew that I would regret not getting an
“A” more than I would regret not staying out late the last few
nights of the trip. Most of us attended the study sessions held
by the professors and they proved to be a great benefit.

The terrorist attack planned for planes leaving Heathrow was
uncovered the morning of our first examination. We kept to
our schedule of exams and closing banquet. Everyone was
very worried at first, but once we learned the details and
had a chance to talk among ourselves, concerns diminished
somewhat. There were no major setbacks and everyone made
it home safe and sound. Our teachers, the Internet and televi-
sion kept us well-informed and prepared for our trip home.

It was great to finally reach home — and also bittersweet. I
loved the Oxford program and wished I could have stayed
longer, but I was definitely ready to be home after the long
flight.

There are many things I took
from Oxford — the cultural ex-
periences, new knowledge of
British politics and econom-
ics, new tastes and viewpoints
— but most important of all
were the people I met. Even
though I am not in a soror-
ity on campus and I was the
youngest person on the trip, I
found a great group of people.
I made many new friends and
learned a lot from the experi-

ence. I am so glad I took ad-
vantage of this program. ¢
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On a beautiful spring day in April, more than 250 busi-
ness people from across the State of Nebraska gath-

ered at the Nebraska Champions Club on the UNL city campus
to celebrate business success. Six awards were presented by
the College of Business Administration Advisory Board to in-
dividuals and companies representing ethical leadership and
community service, as well as business success. A common
theme expressed by each recipient was the importance of
each employee to the success of the enterprise. For example,
Robert Duncan said, “The empowerment of Duncan Aviation

employees is a major benefit to customers.”

Corporate Leadership Award

The Bosselman Companies
Fred Bosselman, Maxine Bosselman,
Chuck Bosselman (left to right)

Presenter: Caren Hamilton
Beardmore Chevrolet, Inc.

. ADVISORY BOARD AWARDS LUNCHEON

p




A | Lifetime Achievement Award

Robert Duncan

Chairman, Duncan Aviation
Presenter: Rick Russell
President, Millard Lumber

B | Alumni Leadership Award

Sara Mohrman Masters

Vice President and Senior Project
Manager, Wells Fargo Company
Presenter: Cynthia Milligan

Dean, College of Business Administration

C | Business Excellence Award

Pamela Watanabe-Gerdes

CEO, THT Designs

Presenter: Lyn Ziengenbein (not pictured)
Executive Director, Peter Kiewit Foundation

D | Distinguished Faculty Award

Lester A. Digman

Harold J. Laipply College Professor
Presenter: Tami Kaschke

Kashke Company

E | Business Leadership Award

Van E. Korell

President, AmFirst Financial Services
Presenter: Jim Pittenger

Pittenger and Anderson
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NEWS OF THE COLLEGE

New Faculty

Mary Uhl-Bien, Ph.D., Howard Hawks Chair
in Business Ethics and Leadership

Dr. Uhl-Bien’s research and
teaching interests are in lead-
ership and ethics, including
complexity leadership, relation-
al leadership theory, achieve-
ment-orientation and unethi-
cal behavior, and ethics and
power. She has published in
such journals as The Academy
of Management Journal, the
Journal of Applied Psychology,
The Leadership Quarterly, the

Journal of Management and
Human Relations. She won the Best Paper Award in The Leader
ship Quarterly in 2001 for her article on complex leadership,
co-authored with Russ Marion.

She has been on the editorial boards of The Academy of Man-
agement Journal since 2002 and The Leadership Quarterly
since 1998, and is in her second term as an associate editor of
LQ. She is senior editor of the Leadership Horizons series (Infor-
mation Age Publishers). Dr. Uhl-Bien just completed a three-year
term on the executive committee of the Organizational Behav-
ior Division of the Academy of Management, and is a founding
chair of the Network of Leadership Scholars, a new organizing
concept introduced to the Academy of Management in 2005.
She, along with Martin Evans, initiated the LDRNET listserv and
the Network of Leadership Scholars web page (http://aomweb.
pace.edu/lig/leader.html).

Dr. UhI-Bien has been active in research, consulting and man-
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agement development both nationally and internationally. She
has consulted with Disney, the U.S. Fish and Wildlife Service, Brit-
ish Petroleum, and the General Accounting Office, and served
as the executive consultant for State Farm Insurance Co. from
1998-2004. She trained Russian business people for the Ameri-
can Russian Center at the University of Alaska Anchorage from
1993-1996, and worked on a USAID grant at the Magadan
Pedagogical Institute in Magadan, Russia from 1995-1996.
She participated in a Fulbright-Hays grant to Mexico during the
summer of 2003, and was a visiting professor at Pablo de Olav-

ide University in Seville, Spain from January-June, 2002.

She received her Ph.D. from the University of Cincinnati in 1991.
Prior to joining the faculty at the College of Business Administra-

tion, she was on faculty at the University of Central Florida.

Marie Mitchell, Ph.D.
Assistant Professor of Management

Dr. Mitchell joined the faculty
specializing in the areas of or-
ganizational behavior, ethics,
and leadership. She earned her
Ph.D. at the University of Cen-
tral Florida in Spring 2006. Her
dissertation explored employee

behavioral reactions to non-vio-

lent aggression.



NEWS OF THE COLLEGE

Faculty Awards

Dr. Sang M. Lee, chair of the department of
management and University Eminent Profes-
sor, was honored with the UNL Excellence in

Graduate Education Award, which honors faculty

members whose dedication to graduate students
and commitment of excellence have made a

significant contribution to graduate education.

Dr. Amit Saini, assistant professor of market-
ing, was awarded the Edgarton Jr. Faculty Award,
an award presented each year to honor an out-

standing junior faculty member who has demon-

strated creative research, extraordinary teaching

and academic abilities.

Dr. A. Dwayne Ball, associate professor of
marketing, was awarded the James A. Lake
Academic Freedom Award, a UNL award that
recognizes those who have made exceptional

contributions through their acts defending, sup-

porting, and explaining the application and prac-

tice of the principles of academic freedom.

College Teaching and Research Awards
v 2006 Distinguished Teaching Award
Dr. Dechun Wang, Accounting
v 2006 Distance Teaching Award
Dr. Donna Dudney, Finance
Dr. Hendrik Van den Berg, Economics
v 2006 Teaching Excellence Award
Dr. Marijane Hancock, Management
v 2006 Faculty Research Award
Dr. Fiona Nah, MIS

Thanks to the work of Dr. Keng Siau,
IBM and the college are working to foster new
and innovation

collaboration among the

academic community, IBM, and its partners and

customers. The College will serve as a worldwide
hub for advanced teaching and remote access by

o

other universities on IBM'’s “all-in-one” business computing system,
the System i5. The collaboration will include new curricula for Man-
agement Information Systems courses. A System i5 lab will be lo-
cated in the College; other universities will be able to access the hub
remotely. The project is designed to attract and develop the next

generation of developers for the System i.

Dr. Ron Hampton won a subcontract grant
with the International Organization of Migration
(IOM) to measure and assess the trafficking of
humans in Ukraine. The full scale of trafficking

through, from, and within Ukraine remains rela-

tively unknown because most victims are unwill-
ing, scared, or unable to report to the authorities
what has happened to them; consequently trafficking remains an
underground criminal activity. IOM proposes to conduct statistical
research including the development of a methodology to address
the current gap in the determination of actual numbers of individu-
als trafficked on a yearly basis from Ukraine. The statistical research
will enable an estimation of the actual numbers of Ukrainian victims
of trafficking and by utilizing this research on a yearly basis, it will be
possible to determine actual increases and decreases related to traf-
ficking in Ukraine. Furthermore, the research methodology devel-
oped under this component should be applicable to other countries

within a similar contextual environment.
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Dr. Colleen Jones received an Individual
Recognition Certificate from the Martin Lu-
ther King State of Nebraska Commemoration

Committee.

Dr. Robert Mittelstaedt, professor emeritus
of marketing, traveled to the University of Otago,
New Zealand, as a William Evans Visiting Fellow.
He was attached to the marketing department

and presented a major public lecture and several

seminars during his three week visit.

Dr. Craig MacPhee, under the sponsorship
of the U.S. Agency for International Development,
was an economic adviser with the Mongolia Eco-
nomic Policy Reform and Competitiveness Project
this past summer, working on international trade
and tariff policy. MacPhee advised on develop-
ment of options for policy makers concerning VAT rates, exemptions

and collections.

Dr. Greg Hayden was recognized as a top
scholarin the field of institutional economics in a
recent article in the Journal of Economic Issues.

The Socal Fabric Matrix developed by Hayden is

widely accepted as an important methodology
for the analysis and evaluation of system net-
works that include the integration of socioeconomic, technologi-

cal and ecological components.

Retiring

Dr.Roger Riefler retired after 33 years of teach-
ing economics at Nebraska. Dr. Riefler’s expertise is
in the area of regional economics. He edited an ac-
ademicjournalin this area and served as president

of the Mid-Continent Regional Science Association.

Riefler served as chairman of the Economics

Department for seven years.
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The Department of Marketing teamed with Toyo-
ta’s Scion automobile division to offer a unique opportunity to
our students by offering a course to
develop and implement a marketing
plan for Scion. UNL was the only uni-
versity given the opportunity and
Toyota funded all marketing activi-
ties of the class. The students in the

course developed a plan using non-

traditional marketing events and
guerilla marketing under the direc-
tion of adjunct professor, Rob Simon. The first unconventional
marketing effort was an art contest for students, sponsored
by Scion and a local art gallery. The exhibit drew more than
600 attendees. For phase two of the guerilla marketing effort
the students teamed their Scion brand with a new nightclub for
the grand opening. Lighted, moving billboards on buildings in
the downtown area advertising the opening drew more than 400
attendees. A campout, a murder mystery, and sidewalk art com-
pleted the marketing efforts for the team of students. The class
presented its marketing research, plan and results to a group of
top executives of Toyota Scion USA, who came to Lincoln specifi-

cally for the presentation.

Spring 2006 MBA graduates excelled in the MBA
Maijor Field Test in Business, with 63 percent of the stu-
dents scoring in the 90th percentile. As the only comprehensive
national assessment for program evaluation of its kind, the MBA
test is designed to assess overall proficiency in eight group reli-
able areas including accounting, economics, management, quan-
titative business analysis and information systems, finance, mar-
keting, legal and social environment, and international issues.

The test was developed by ETS (Educational Testing Service).



—
As partof B-week, the Stu-
dent Advisory Board invited
members of the Nebraska
Hall of Fame to the Recog-
nizing Excellence Banquet.
The students selected the
Outstanding Student Leader
of the Year, the Outstanding
Student Organization of the
Year, and the Outstanding
Faculty Member of the Year
to honor at the banquet.
Under the able leadership
of Heather Davis, the stu-
dents celebrated the busi-
ness success of each Hall
of Fame member present.
More than 150 students
and guests attended the
banquet.

— Heather Davis and Tony Raimondo,
Nebraska Business Hall of Fame
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STUDENTS HOST NEBRASKA
BUSINESS HALL OF FAME
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At the College of Business Administration Honors
Convocation, seven students were recognized as Chancellor’s
Scholars, achieving a cumulative 4.0 grade point average.

Ryan Gene Betka, Fairmont

John Peter Falk, Elkhorn

Andrew Alan Kehr, Hastings

Nicole Rose Hanson, Papillion

Derek Scott Peterson, Hastings

Marisa Ashley Pont, Lincoln

Bronson Reid Schliep, Fairfield

Economics major, Shannon Cummins,
received a Fulbright Scholarship and is studying
at the Warsaw School of Economics, on the im-
pact of foreign direct investment on the Polish

economy.

The Heartland Conference for Small Business

added a feature for 2006: the inau- i e e

gural Nebraska Business Plan com-
petition, co-sponsored by the Ne-
braska Center for Entrepreneurship
mwwmﬂ"ffff

o

and the Chamber of Commerce.

Aspiring  companies  presented

business plans in writing, then five were chosen to present to judges
at the Heartland Conference. Heated Concrete Solutions, a market-
ing company for a patented electrically heated concrete product, pre-
sented the winning plan worth $21,000 in cash and services. Services
were donated by the law firm of Cline, Williams, Wright, Johnson, and
Oldfather and the accounting firm of BKD, LLP. The Heated Concrete

Solutions team is Mailani Veney, Katrina Dailey and Matt Landen.
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New Books
F. Gregory Hayden - Policymaking for a Good
Society: The Social Fabric Matrix Evaluation.

Approach to Policy Analysis and Program Evalua-

tion (New York: Spring Science+Business Media,
Inc 2006)

Introduction to
Management Science

Sang M. Lee, David L. Olson -
Introduction to Management Science, 3rd ed.
(ThomsonCustom, 2005)

PSYCHOLOGICAL
(APITAL

Fred Luthans, Carolyn Youssef, Bruce J. Avolio
Psychological Capital
(Oxford University Press, 2007)

Craig R. MacPhee - Roll over Joe Stalin
iUniverse, 2005)

David L. Olson, Yong Shi - Introduction to Busi-
ness Data Mining,
(Irwin/McGraw-Hill, 2006)

Advanced Topics in
Database Research
Volume 5

V'
\ 4

Keng siau

Keng L. Siau - Advanced Topics in Database
Research, Vol 5 (Idea Group Publishing, 2006)




NEWS OF THE COLLEGE

FRESHMAN BUSINESS LEADERSHIP COURSE

State Farm Companies Foundation generously funded
the development of the course and the first year of
implementation of the Freshman Business Leadership
Course. The current program is generously funded by

August M. Christenson.

Of the many concerns students express when determining the right
college or university, the one that bobs right to the top is, “the uni-
versity is so big, how will | fit in? How can | be sure | am in the right
place?” To address that concern and acclimatize the students to uni-
versity life, as well as kindle their interest in business education, the
College of Business Administration developed a Freshman Leader-

ship Class that is required of all freshmen business students.

In large group lectures, students learned about the different majors
and minors available. Faculty came to the class to present actual
class lectures from upper-level business courses. Dr. Fred Luthans,
a renowned expert in the field of organizational behavior, lectured
on the importance of human capital in a successful business. “It’s
not all economic capital; it's about people.” Dr. Janice Lawrence,
associate professor of accounting and director of the Program in
Business, Ethics, and Society, talked through an ethical problem with
the students. “We can’t teach students to be ethical, but we can
give them the tools to be able to make the right decision in a tough

situation.”

At the end of the course, one student said, “Business is more than
just punching numbers and figuring out the gross profit of the year,
although that’s really important. It’s about finding relationships and

connections with people.”

The students participated in The Gallup Organization’s Strengths-
Finder quiz and were trained in building on their strengths. A cor-
porate etiquette and international protocol consultant showed the

students the ten best ways to make a positive impression.

The first cohort of students was in the audience of the Warren Buf-
fett - Bill Gates Student Forum held in September 2005. Some of
the students were part of the stage group that asked the questions.
Morrell Wax said of the experience, “It was a pleasure and honor to
be amongst two of the brightest minds in the world. | will remember
it forever. Those few hours were very informative and entertaining.
| never thought | would experience such a thing being only a fresh-

”

man.

The students attended theatrical events at the Lied Center for Per-
forming Arts and conquered the on-campus Challenge Course. They
strengthened their relationships at team-building exercises, just one

of the activities of the recitation sessions.

In order to help students navigate the university, considerable time
was given to university resources - how to access the library, where
to get time-management and study-skills help, etc. They were also

exposed to the 20 student organizations sponsored by the College.

By all measures, the class achieved its goals of exposing students
to the resources available at a major university and informing stu-
dents of the opportunities available with a business major or minor.
Ninety-three percent of the students completed the course and of
those, ninety-six percent returned for the next semester. The average

grade point average of these first-year students was just over 3.0.

Freshman student, Morrell Wax said, “Before | came to UNL, |
had a tough time deciding if this was the right school
for me. | just can’t believe how happy | am that | chose
UNL.”
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US BANK BRANCH OPENS AT CLINTON SCHOOL
A PROGRAM OF THE CENTER FOR ECONOMIC EDUCATION

he Council of Economic Education, under the leadership of Dr. Roger Butters, coordinates economic education
chross the state through five Centers for Economic Education. These centers work closely with and partner
with educators in their regions to provide world class economic and financial literacy education programs to K-12
students in Nebraska. The National Center for Research in Economic Education is also located at the College of
Business Administration under the direction of Dr. William Walstad. Dr. Walstad is recognized as being the top

researcher in Economic Education issues.

Starting with the basics, the Center for Economic Education at the College of Business Administration collaborated
with US Bank and Lincoln’s Clinton Elementary School staff to open a savings bank for the students. Modeled off of
the highly successful program at Conestoga School in Omaha (an economics and math magnet school), the bank
opened April 11, 2006. Tammie Fischer, director of the UNL Center for Economic Education, said, “Our role is to help
plan projects, provide professional development in economics for the staff, and help schools develop and select new

economics lessons as part of their economics curriculum. The student bank is just such a project.”

Open one day per week, the bank is staffed
by a US Bank teller and student tellers.
Deposits must be at least $1. Lynn Lar
son, community banking manager of US
Bank, said, “We are so excited about this
project, we will match the initial deposits
of the students up to $5 to help get them
started.” Other incentives are planned to
encourage students to reach savings goals.
Upon leaving Clinton School, students must
withdraw the money from the Clinton Bank.
“Hopefully, they will be in the saving habit
by then and will want to continue,” said
Fischer. At the conclusion of the school
year the students from Clinton Elementary
saved $3,632.25, $1,000 over their goal - a
remarkable figure in that 92 percent of the

students are eligible for the free or reduced
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100 YEARS OF DOCTORAL EDUCATION
IN ECONOMICS

conomics celebrated 100 years of doctoral-granting education in March 2006. The University Of Nebraska has
Eproduced an impressive number of influential women. One of those, Minnie Throop England, was the second
person to be awarded a doctoral degree from UNL's Department of Political Economy and Sociology in 1906. At
a time when women economists were few in number and often focused their work on so-called women'’s issues,
England published a body of influential work addressing business cycle theory. England served on the faculty of the

newly named department from 1906 to 1921.

In 1905, Anderson W. Clark earned the first doctoral degree awarded by the Department of Political Economy and
Sociology. Clark, a much-loved humanitarian, founded the Child Saving Institute in Omaha. The organization still

serves the children of eastern Nebraska.

The economics department celebrated its centennial with an anniversary party for the students and faculty of the
College of Business Administration. A doctoral seminar brought back many of the alumni of the programs. At a ban-
quet following the seminar, the “2006 Econom-
ics Graduate Program Builders Awards” were
presented to the three individuals most respon-

sible for the ongoing vitality of the graduate pro-

gram. Wallace C. Peterson, chair of the depart-
ment from 1965 to 1975, published a nationally
acclaimed intermediate macroeconomics text
book. He taught the graduate sequence in mac-

roeconomic theory for many years. Campbell R.

McConnell, is the co-author of the international
best-selling economics textbook, Macroeconom-
ics. The text is in its 16th edition and has been
used by students for 40 years. John R. Felton
directed the economics graduate program from
1968 until 1982. He was a prodigious research-
er who obtained grants and published in top
journals. He actively recruited and advised the
growing number of women Ph.Ds. in the field of

economics. u
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STATE FARM GRANTS

State Farm continued its generosity to the College for another year with a $100,000

MA

contribution to the UNL-Gallup Leadership Institute under the direction of Dr.
Bruce Avolio. Two projects were funded. The first is a collaboration among the
Leadership Institute, The Gallup Organization and the Thurgood Marshall Schol-
arship Fund in which a pool of 500 students coming from 50 historically black
colleges will meet for a leadership intervention. Each student was assigned a
coach to mentor them throughout their leadership challenges for the next year.
Each student was also assigned to a learning team of peers based on geographical

location.

The second project funded by State Farm is aimed at fostering leadership develop-
ment among the next generation of leaders in Omaha and Lincoln. The Emerging
Leaders Institute will provide a formal program of learning, mentoring and lead-
ership development to support new growth in business opportunities and devel-

opment in Eastern Nebraska.

FRIENDS AND SUPPORTERS

Lifetime gifts of
$1,000,000 or more

Mr. Edwin J. Faulkner

Dr. Vinod Gupta

Mr. & Mrs. C. Edward
McVaney

Mrs. Eleanor S. Ogle

John & Mary Schleiger

$50,000 - $499,999

Mr. August N. Christenson
Miss Belle L. Graves

Mr. & Ms. Clifford S. Hayes
Mrs. Josephine E. Koudele
Mr. Gilbert E. Kufahl

Mrs. Genevieve Sack Phillips
Mr. & Mrs. James C. Seacrest
State Farm Foundation

The Gallup Organization
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$20,000 - $49,999

Mr. & Mrs. Henry F.
Bauermeister, Jr.

Mr. Thomas J. Biagini

Mr. & Mrs. Lawrence G.
Hupka

Dr. Matilda S. Mclntire

Cynthia & Robert Milligan

Mutual of Omaha

Mr. Thomas C. Smith

Mr. Peter M. Sommerhauser

H. K. & Jim Stuart

$10,000 - $19,999
Ameritas Life Insurance Co.
Florales Trust

Mr. Thomas E. Lauerman
Union Pacific Foundation

$5,000 - $9,999

Mr. Steven C. Bates Jr.

Mr. & Mrs. Mark Chronister

ConAgra Foods Foundation

Mr. Allen L. Dayton

Marilyn & Charles Hoskins

Mrs. Betty Johnson

Mr. Richard L. Jungck

Mr. & Mrs. Theodore L.
Kessner

Lincoln Benefit Life Co.

Mr. William A. Nelson

Mr. & Mrs. Roland G. Ortgies

Mr. Richard E. Qualsett

Mr. & Mrs. Dennis C. Stara

Valmont Foundation

KOUDELE SCHOLARSHIPS

The estate of Robert and Josephine
Koudele established a scholarship fund
benefiting finance majors at the College.
The entire gift was $618,000 which will be

permanently invested producing approxi-

mately $30,000 per year in undergradu-

ate scholarships.

Robert Koudele graduated from the Col-
lege of Business Adminstration in 1948
with a degree in business administration.
Josephine last attended the university in
1947. Both of the Koudeles retired from

the Continental National Bank in Lincoln

AUGUST CHRISTENSON

August (“Augie”) N. Christenson grew up
on a farm in Saunders County. He at-
tended the University of Nebraska, Lin-
coln, where he was a member of Delta
Upsilon fraternity and received a B.S. from
the College of Business Administration in
1945. He dedicated his career to Standard
Chemical Company, a livestock feed and
supply company in Omaha, and retired as

senior vice president and treasurer.

Christenson has made a gift to the Uni-
versity of Nebraska Foundation for 50
consecutive years, supporting the College
of Business Administration and Husker
Athletics throughout his lifetime. He is a
member of UNL Chancellor’s Club with
Distinction, President’s Club with Distinc-

tion and Burnett Society.




Your Support is Greatly Appreciated!

Please join our generous group of supporters to enhance the edu-
cational quality we offer our students. Gifts made to the College
provide scholarship, support faculty research and development,
attract top scholars, and aid in the development of new programs.
Corporate partnerships provide us with the resources to create

leading-edge centers such as the UNL-Gallup Leadership Institute

and strengthen existing programs such as Actuarial Science and
Entrepreneurship. Scholarships make an enormous difference to
many of our students providing the opportunity for a fine university

education and rewarding excellent scholarship. A top-notch faculty cover.

$1,000 - $4,999

Mr. & Mrs. Dennis R. Ahlman
Mark L. Andrews, J.D.
Aquila, Inc.

Assurity Security Group Inc.
Mr. & Mrs. Ritch A. Bahe
Bank of Doniphan

Mr. & Mrs. Paul A. Becker
Mr. Robert M. Beuerlein

Mr. Mark E. Billingsley

Mr. Robert Bingham

BKD LLP

Blue Cross-Blue Shield

Mr. & Mrs. John J. Brasch
BryanLGH Medical Center
Mr. Cecil D. Bykerk

Chief Industries Inc.

Cigna Foundation
Commercial Federal Bank
Mr. Laurence B. Compton
Cornerstone Bank, N.A.

Mr. J. Patrick Curry

Mr. & Mrs. Delain G. Danehey
Deloitte & Touche

Mr. & Mrs. Steve R. Devoe
Mr. Thomas J. Dinges

Mr. J. Sidney Dinsdale

DLR Group

Mr. Paul Dzavik

Mr. Marvin P. Ehly

Mr. & Mrs. John A. Elliott

Mr. & Mrs. Steve D. Erwin
First National Bank

Mr. & Mrs. James Foley

Mr. & Mrs. Frederick J. Golan
Gothenburg State Bank & Trust
Mr. & Mrs. Donald K. Ham
James W. Hanson, Ph.D.

Harding Shultz & Downs

Mr. & Mrs. Norman R. Hedgecock
Dr. & Mrs. Richard L. Hodges
Mrs. Julie A. Holmes

Mr. & Mrs. B.E. Holthus
Information Technology, Inc.
Invest Nebraska Corp.

Mrs. Alice P. Irvin
Jefferson-Pilot Foundation

Mr. & Mrs. Robert C. Kehm
Mr. & Mrs. Robert L. Keller
W. K. Kellogg Foundation
Kiewit Companies Foundation
Mr. & Mrs. Mark E. Konen
Mr. & Mrs. Kurtis S. Krentz
Mr. David L. Kroon

Mr. Richard J. Labenz

Mr. & Mrs. Robert B. Lau
LeaseTeam Inc.

Lincoln Plating Company Inc.
Mapes Industries Inc.

Dr. & Mrs. Derrel L. Martin
McCarthy Group, Inc.
McCook National Bank

Miss Jennifer M. McDaniel
Mr. & Mrs. Bruce L. Meister
Mr. Paul M. Mendlik
MidAmerican Energy Holdings Company
Mr. Donald E. Minnick

Mr. & Mrs. Robert J. Mitchell
Mr. Glenn W. Mooberry

Ms. N. Jane Morrison

Mr. & Mrs. Jason P. Morrissey
Nebraska Diplomats, Inc.
Nebraska Society of CPAs

Mr. & Mrs. Thomas H. Olson
Omaha World Herald Foundation Trust
Mrs. Maxine M. Pankonin

provides the best learning and research environments, continually
challenging students to set the expectations higher and reach their
goals. The Honor Roll reflects gifts for the fiscal year ending June
30, 2006. On behalf of the students and the faculty, thank you for
your support and encouragement.

We made our best effort to accurately recognize each of our do-
nors. However, if incorrect information was printed, please accept
our apologies and notify the editor at the address inside the front

Mr. & Mrs. Richard R. Petersen
Dr. James D. Pillen

Mr. & Mrs. James S. Pittenger Jr.
Miss Karen J. Plessinger

Mr. & Mrs. Kenneth B. Pocras
Mr. & Mrs. Steven L. Polacek
The Principal Financial Group
Mr. John M. Revier

Mr. Thompson H. Rogers

Mr. & Mrs. James F. Rouch

Mr. Thomas A. Rubin

Runza National Lincoln

Mr. & Mrs. Roger D. Ryon

Dr. & Mrs. Marc Schniederjans
Mrs. Gertrude C. Skade

TierOne Charitable Foundation
Towers Perrin

Univ. of Nebraska Technology Park
US Bank

William B. Walstad, Ph.D.

Wells Fargo Foundation

Mr. & Mrs. James C. Winter
Woodmen of the World Life Ins. Society
WorldView Ltd.

$500- $999

Mr. Blaine A. & Dr. Stacey Menzel Baker
Mr. & Mrs. Michael J. Balters
Mr. David E. Baysinger

Mr. George G. Beattie

Behlen Mfg.Co.

Mr. & Mrs. Andrew R. Berger
Mrs. Lois J. Bettis

Mr. Terry Bundy

Mr. Leon L. Burger

Miss JeanAnn W. Carhart

Mr. & Mrs. H. Craig Christiansen
Dana F. Cole & Company, LLP
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Farmers Mutual of Nebraska
Federal Reserve Bank of Kansas City
Mr. John D. Ferguson

Ms. Julie J. Gebauer

Geneva State Bank

Mr. & Mrs. James W. Gentry

Mr. & Mrs. Randall D. Greer

Mr. Edward S. & Dr. Priscilla C. Grew
HDR Inc.

Mr. & Mrs. Wayne A. Hester

Ms. Dorathea D. Holeman

Mr. & Mrs. Paul L. Jakubowski

Mr. Calvin R. Johnson

Mr. Robert E. Joyce

Mr. Dwight N. Keith

Mr. & Mrs. Bruce W. Larson

Mr. & Mrs. David R. Ley

Mr. Allan G. Lozier

Mr. Warren R. Luckner

Dr. & Mrs. Martin A. Massengale
Milliman Inc

Minden Exchange Bank & Trust Co.
Mr. & Mrs. Rick A. Montague

Mr. Daniel H. Morin

Mr & Mrs Don E. Mueller

Piper Jaffray Companies Inc.

Mr. & Mrs. Frederick R. Rickers
Saline State Bank

Mr. Bruce A. Schuett

Mr. Milton W. Shuey

SilverStone Group

Mr. & Mrs. Delbert E. Smith

Sheryl & Larry Snyder

Mr. Thaddeus M. Standley

Mr. Kevin T. Sullivan

Mr. J.J. Thomsen & Ms. Katrina R. Fahlin
Town & Country Bank

Mr. Richard W. & Dr. Eileen C. Vautravers
Mr. Darryl G. Wagner

Stephen E. Wilcox, Ph.D.

Mr. & Mrs. Jason R. Wyman

Mrs. Joy A. Yates

$1-%$499

Mr. Marlow A. Abdnor

Mr. Jason P. Ackerman

Adams Bank & Trust

Mr. & Mrs. Melvin H. Adams Jr.
Mr. Paul D. Adams

Mr. & Mrs. Matthew J. Aden
Mr. & Mrs. Thomas C. Aden
Mr. Robert W. Aitken

Albion National Bank

Mr. William Albrecht & Mrs. Patsy Davidson
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Mr. Steven J. Allee

Mrs. Teresa A. Allen

Mr. Thomas B. Allington

Mr. Robert D. Almquist

Mr. & Mrs. Ronald J. Amen
American Interstate Bank
Mrs. Patricia A. Andel

Mr. Harold W. Andersen

Mr. & Mrs. Stephen D. Andersen
Mr. & Mrs. Daniel L. Anderson
Mr. Gary D. Anderson

Mr. Gary G. Anderson

Mr. & Mrs. Mark A. Anderson
Mr. & Mrs. Steven R. Anderson
Mr. Terry C. Anderson

Mrs. Vickie A. Anderson

Mr. Harold E. Andrew

Mr. Bradley & Mrs. Sandra Hoff Angle

Mrs. Denise A. Annis

Mr. & Mrs. Carl C. Applegate
Mr. Paul A. Archer

Mr. James J. Arndt

Mr. Keith R. Arndt

Mr. & Mrs. Steve Arnett

Mr. Ernest S. Arrigo

Mr. & Mrs. Ronald D. Asche
Arben A. Asllani, Ph.D.

Mr. & Mrs. Stacy A. Auman
Mr. & Mrs. Michael J. Aust
Mr. & Mrs. Alan O. Austin

Mr. Kermit C. Baack

Mr. Wilbur H. Baack

Mr. John R. Baas

Mr. & Mrs. Butch Bahe

Mr. & Mrs. John W. Bailey
Mr. & Mrs. Steven A. Bailey
Mr. & Mrs. Jeffrey A. Bainbridge
Mr. & Mrs. Randall W. Baker
Mr. Vance A. Baker

Mr. & Mrs. Gregory L. Bakewell
Mr. & Mrs. Lloyd H. Balderson
Mr. & Mrs. Neil E. Balfour

Mr. & Mrs. Craig A. Bane
Bank of Madison

Mrs. Ramona J. Barbagallo
Mr. & Mrs. Thomas D. Barbee
Mr. & Mrs. Michael E. Barber
Mr. Zachary K. Barber

Mr. & Mrs. Alan Bark

Mr. & Mrs. Edward W. Barrett
Mr. & Mrs. Michael J. Bart
Mr. & Mrs. Stephen L. Bartlett
Mr. Larry G. Bass

Mrs. Valerie |. Bates

Mr. & Mrs. Mark W. Bathel
Mr. Stephen M. Batty

Mr. Glenn W. Bauer

Mr. John M. Bauer

Mr. & Mrs. Merle D. Bauer
Mr. Dennis R. Baumert

Mr. Gilbert D. Baxter

Mr. George H. Bayer

Mr. Greg M. Beach

Mr. Roland F. Beach

Mrs. Thais J. Beams

Judge Graten D. Beavers

Mr. Philip F. Beckenhauer

Mr. & Mrs. Scott A. Becker
Mr. Billy G. Beebe

Mrs. Ruth A. Beer

Mrs. Nell M. Beezley

Mrs. Sally L. Belcher

Mr. & Mrs. Lawrence C. Beldin Jr.
Mr. & Mrs. Paul L. Beldin

Dr. & Mrs. Joseph J. Belonax Jr.
Mrs. Joyce A. Benedict

Mr. Steven J. Benesch

Mr. & Mrs. Scott J. Benson
Mrs. Yvonne M. Benson

Mr. & Mrs. Robert A. Berdine
Mr. Ronald J. Berggren

Mr. & Mrs. Robert J. Berghel
Mr. llmars Bergmanis

Mr. & Mrs. John H. Bergmeyer
Mrs. Cynthia M. Berlin

Mr. Daniel K. Berlin

Mr. & Mrs. Lynn P. Berner
Mr. & Mrs. Virgil E. Berney Jr.
Mr. & Mrs. Harold E. Bernstein
Mr. & Mrs. Brian A. Berris
Mrs. Shirley K. Berry

Mr. Elmer J. Berzina

Mr. Ronald L. Betters

Mr. Rollin L. Biel

Mr. & Mrs. Scott H. Binder
Mr. & Mrs. Larry D. Bird

Mr. & Mrs. James W. Bitner
Mrs. Debra A. Bitzer

Mr. Burton L. Blasingame
Mr. Anthony J. Bliazis 111

Mr. Robert E. Blobaum Sr.
Mr. & Mrs. Martin G. Blount
Mr. Verlin G. Blum

Mr. George C. Blundell

Mrs. Ann M. Bobbett

Mr. Michael P. Boeka

Mr. & Mrs. Ronald L. Boettcher
Mr. Kent D. Boettger



Thank You!

Mr. Paul E. Bogle

Mr. Jon H. & Sen. Ardyce L. Bohlke
Mr. Jay W. Bohlken & Ms. Abbie J. Widger
Mr. Axel C. Boilesen

Mr. Richard J. Boler

Mr. & Mrs. Dana R. Bond

Mr. Christopher M. Borgmeyer
Mr. & Mrs. Jack L. Borland

Mr. & Mrs. Charles C. Borneman
Ms. Ann D. Bornholdt

Mr. Justin C. Borzych

Mr. Gregory P. Bosn

Mr. Mark W. Bostock

Mr. Robert L. Boumann

Mrs. Beverly A. Bowen

Mr. & Mrs. Duane E. Bowman
Mr. Mare T. Bowman

Mr. Timothy J. Boyd

Dr. & Mrs. Bryce T. Bradley

Mr. Daniel Brantley

Mr. & Mrs. Jon D. Brehm

Mr. Eugene T. Brennan

Mrs. Barbara J. Brey

Mr. Jack R. Brickson

Mr. & Mrs. Marvin W. Bridges Jr.
Rev. Irvin S. Briese

Mr. & Mrs. Kevin D. Brockman
Mr. Louis W. Brockman

Mr. Harlan E. Broekemeier

Mr. Nathan J. Bronson

Mr. C. F. Mick Brown

Mr. Cristofer S. Brown

Mrs. Mary P. Brown

Mr. Michael R. Bruce

Mr. Merlyn D. Bruggeman

Mr. Gary L. Brummels
Brunswick State Bank

Mr. & Mrs. David D. Brunz

Mr. Robert L. Bryant

Mr. & Mrs. Lester F. Buckley
Mr. & Mrs. Mark L. Buckley
Mr. & Mrs. R. Newman Buckley
Mr. & Mrs. Winton W. Buckley
Mrs. Melissa I. Buessing

Mrs. Cynthia L. Buhl

Mr. Nhuan T. Bui

Miss Anne M. Bukowski

Mr. William S. Bullock

Mr. & Mrs. Kim M. Burger

Mr. & Mrs. John E. Burgoyne llI
Ms. Florence J. Burma

Mr. & Mrs. Robert E. Burns Jr.
Mr. & Mrs. Harold R. Burton
Mr. Keith H. Busking

Mr. William L. Busler

D’Vee Koester Buss, Ph.D.

Mr. Michael G. Busse

Mr. Jack D. Bussell

Miss Brenda S. Butler

Mrs. Doris E. Buxton

Mr. Gerald T. Byers

Mr. & Mrs. Steve Byrne

Mr. Duane J. Cakl

Mr. Michael D. Calder

Ms. Carrie D. Call

Mr. & Mrs. Robert O. Callahan
Mr. Tykye G. Camaras

Mr. & Mrs. Leland D. Campbell
Mr. & Mrs. Paul D. Campbell
Mr. Walter D. Campbell

Mr. Gregory B. Carlberg

Mr. Cody C. Carlow

Mr. Ernest J. Carlson

Mr. & Mrs. Jeffrey D. Carlson
Leslie C. Carlson, Ph.D.

Mr. Marlyn G. Carlson

Mr. M. Tom Carlson

Mr. & Mrs. Paul R. Carlson
Mr. & Mrs. Ronald D. Carlson
Mr. George P. Carpenter Jr.
Loren E. Casement, Ph.D.

Mr. Donald A. Cass

Mr. & Mrs. Michael T. Cast
Mr. Richard A. Castleberry
Mr. C. Lloyd Castner Sr.

Mr. Matthew A. Cederburg
Mr. Steven R. Chambers

Mr. Kenneth J. Champoux

Mr. & Mrs. Richard L. Chancellor
Mr. Bruce L. Chapman

Mr. & Mrs. Larry D. Chapman
James H. Chapman, M.D.

Mr. Tom W. Chappelear

Mr. Albert P. Chase

Chaska Building Center, Inc.
Mr. & Mrs. David R. Chastain
Mr. Gary J. Cheloha Sr.

Mr. & Mrs. Kenneth L. Cheloha
Miss Kelly J. Chermok

Mr. Daniel L. Chernault
Cherry Hill Co LLC

Patricia A. Cheshier, Ph.D.

Mr. Edgar C. Chicoine

Mr. Larry E. Childress

Mr. C. Richard Chilvers

Mr. William B. Chilvers

Mr. & Mrs. Frederick G. Chittenden
Mrs. Amy L. Christensen

Mr. Dean R. Christensen

Ms. Roberta J. Christensen
Mr. August N. Christenson
Mr. Alan D. Chunka

Mr. Duane C. Chunka

Mr. Jerome E. Church

Mr. Kirk K. Cisler

City State Bank

Mr. Truman A. Clare

Mr. William L. Clark Jr.

Mr. Neal S. Clausen

Mr. & Mrs. Lawrence E. Clay
Dr. & Mrs. Michael J. Cleary
Dr. & Mrs. Dale E. Clement
Mr. & Mrs. Justin K. Clements
Mr. Charles F. Clifford IlI

Lt. Col. Wilbur R. Clopton

Mr. & Mrs. Robert L. Cockson
Mr. Paul D. Coder

Mrs. Leigh A. Collins

Mr. Jeremy J. Colwell
Commercial Bank
Commercial Bank

Mr. Eugene A. Conley

Mr. & Mrs. Patrick N. Connealy
Mr. & Mrs. Edmond G. Connolly
Ms. Kresha L. Connolly

Mr. James W. Conradt

Mr. & Mrs. Bruce W. Cook
Mr. & Mrs. Dan Cook
Douglas K. & Jamie A. Cook
Cook Enterprises, LLC

Joe D. Cook

Mr. Rory G. Cook

Mr. & Mrs. Steven R. Corder
Corngrowers State Bank

Mr. & Mrs. Jeffrey M. Cosgrove
Mr. & Mrs. Channing H. Cox
Mr. Gary W. Creasman

Mr. Bennett C. Creed Jr.

Dr. & Mrs. William D. Crist
Mr. & Ms. Adam J. Crotteau
Mr. Jack M. Crowley

Mr. Alan E. Cummins

Mrs. Janet R. Curry

Mrs. Kelly A. Curry

Mr. Michael K. Curtis

Mr. & Mrs. Bruce D. Curtiss
Mr. & Mrs. Nicholas J. Cusick
Mr. & Mrs. Scott L. Cyboron
Mrs. Kristi L. Daharsh

Mr. Brett W. Dahlheim

Mr. John V. Dahlstrom

Mr. Christopher J. Daly IlI
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Mr. Timothy E. Daly

Mr. Randall D. Danielson

Mr. Danny M. Dantzler

Mr. Matthew S. Dantzler

Mr. Kent Davenport

Mr. & Mrs. Melvin L. Davidson
Mr. & Mrs. William E. Davis
Mr. Ronald D. Dawson

Mr. & Mrs. D. William Dean
Mr. Douglas C. DeCamp

Mr. & Mrs. M. Douglas Deitchler
Mrs. Jonila D. de la Garza

Mrs. Lois J. Deneke

Mr. & Mrs. Douglas J. DenHerder
Mr. & Mrs. Jon P. Denkert

Mrs. LaVada Dennis

Mrs. Michelle L. Deters

Mr. & Mrs. Jerome M. Deters
Mrs. Ellen M. DeVries

Drs. Richard N. & Joann A. DeVries
Mr. Harold T. Dibelka

Lester A. Digman, Ph.D.

Mr. & Mrs. Adam R. Dingwall
Mr. & Mrs. Donald D. Dischner
Mr. Robert L. Dodendorf

Mr. Michael R. Dohmen

Mr. & Mrs. Stephen J. Doll

Mr. & Mrs. Wade D. Dorland Jr.
Brig. Gen. Edwin F. Dosek

Mr. Robert L. Douglas Jr.

Mr. Brian R. Downing

Cmdr. Donald L. Drake

Mr. & Mrs. Jeffrey S. Drake

Mr. John M. Drosdak

Mrs. Lorraine M. Drummond
Mr. Daniel A. & Dr. Denise M. Drvol
Mr. Leonard J. Dryer

Mr. & Mrs. Roger E. Duba

Mr. & Mrs. Ken E. Dubas
Donna M. Dudney, Ph.D.

Miss Elizabeth A. Dudzik

Mr. Michael J. Duesman

Mr. Patrick M. Dugan

Mr. & Mrs. Edward J. Dukat
Ms. Jenny L. Dukich

Mr. & Mrs. Charles F. Dunovan
Mr. Richard L. Dwinell

Mr. William V. Dwyer

Mr. & Mrs. Robert V. Dyer

Mr. & Mrs. Gregory A. Dynek
Mr. & Mrs. Dawson C. Easter
Mr. & Mrs. William S. Eastwood
Mr. & Mrs. John B. Eberly

Mr. Lawrence D. Ebner
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Mr. William E. Edgecomb

Mr. Mark E. Ediger

Mr. Eugene G. Edwards

Mr. Jeffrey N. Edwards

Miss Pamela J. Edwards

Ms. Freda M. Eggert

Mr. & Mrs. James G. Egley

Mr. Steven M. Eicher

Mr. Larry D. Eickhoff

Mr. & Mrs. Gerald R. Eigsti
Mr. D. J. Eihusen

Mr. & Mrs. Ronald L. Eilers
Mr. & Mrs. Thomas L. Eiserman
Mr. Scott T. Ekstrom

Mr. Jeffrey J. Elbracht

Mr. & Mrs. Richard L. Eliason
Mr. Elias J. Eliopoulos

Sen. & Mrs. L. Patrick Engel
Mr. & Mrs. Joel S. Engelbart
Mr. & Mrs. Richard L. Engler
Ernest L. Enke, Ph.D.

Mr. Earl E. Eno

Mr. Matthew G. Epp

Mr. & Mrs. David J. Erickson
Mr. & Mrs. Rick C. Erickson
Mr. Larry L. Ernst

Mrs. Maxine M. Ervin
Lawrence P. Ettkin, Ph.D.

Mr. Mark D. Evans

Mr. & Mrs. James A. Fairbanks
Mr. & Mrs. Lauren G. Faist

Mr. Carl R. Falcone

Mr. J. Kenton Fancolly

Mr. Alan D. Farmer

Farmers State Bank

Mr. Arden P. Fastenau

Mr. Robert H. Fayman

Mr. & Mrs. William J. Fehrman
Dr. & Mrs. Rodger W. Feldhaus
Mr. James F. Fenlon

Mr. Patrick K. Ferguson

Mr. & Mrs. Mark W. Fesler
Mrs. Laura D. Fetrow

Mrs. Lorraine K. Fett

Mr. & Mrs. Roy J. Fiala

Mr. & Mrs. Keith E. Fickenscher
Walter Figel Jr., Ph.D.

Mr. Jeffery J. Fink

Mr. & Mrs. Verle D. Finke

Mr. Roland W. Finley

Dr. Paul M. Firnhaber

First National Bank of Marquette
First State Bank, Fremont

First State Bank, Hordville

First State Bank, Scottsbluff

FirsTier Bank

Mr. James M. Fischer

Mrs. Joni M. Fish

Mrs. Judith A. Fisher

Mr. Mark D. Flamme

Mr. David J. Florell

Leon I. Folb, J.D.

Mrs. Ann M. Foran

Mrs. Elizabeth L. Forbes

Mr. & Mrs. Neil A. Fortkamp

Mrs. Sandy J. Fosdick

Mr. Charles R. Foster

Mr. Doak R. & Mrs. Tamara K. Heinson
Fowler

Mr. & Mrs. Don C. Fox

Mr. & Mrs. Clarence N. Foxworthy

Mr. Gerald L. Foy

Glenn J. Francis, Ph.D.

Mrs. Tami R. Frank

Mr. Gary A. Franzen

Mr. & Mrs. Ronald D. Franzluebbers

Mr. Stephen W. Fredrickson

Mr. Don R. Freeman

Mr. & Mrs. Steven C. Fremarek

Mr. Allen T. Freye

Mr. & Mrs. Robert C. Fricke

Mr. & Mrs. Goeffrey C. Fried

Mr. Richard S. Frizzell

Mr. & Mrs. Bruce W. Froendt

Mr. & Mrs. Daniel E. Frost

Mr. Francis W. Frost Jr.

Mr. Jeffrey J. Funke

Miss Krystal L. Gabel

Mr. Duane J. Gabriel

Mr. William L. Gaines Jr.

Mr. Donald E. Gallup

Mr. Aaron L. Gard

Mr. & Mrs. Arlo G. Gard

Miss Jennie S. Gard

Mr. Roger W. Gardner

Mr. & Mrs. James P. Garnette

Mr. Gary L. Garnick

Mr. & Mrs. Robert L. Garver

Mrs. Sheila A. Garvey

Timothy P. Garvin, Ph.D.

Mr. Edward L. Gauchat

Mr. & Mrs. Richard G. Geier

Mr. Richard J. Geier

Mr. Lyle G. Geiger

Mr. & Mrs. Kirk D. Geist

Mr. Willard B. Gelwick

Mr. & Mrs. Jeffrey L. Gerhart

Mr. & Mrs. Richard G. Gerlach
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Mr. & Mrs. Milo V. German
Mrs. Joyce L. Gettman

Mr. & Mrs. Marvin E. Giannangelo
Mr. Norman M. Gieseker

Mr. & Mrs. Donald S. Gilbert
Mr. & Mrs. George N. Gilbert
Neil D. Gilchrist, Ph.D.

Mr. & Mrs. Kevin J. Gilg

Mr. & Mrs. Mark L. Gillam

Mr. & Mrs. Judd Gillespie Jr.
Ms. Rebecca B. Givens

Mr. & Mrs. Donald S. Glasgow
Ms. Sandra M. Gleason

Mr. & Mrs. Stephen V. Glenn
Mr. & Mrs. Thomas M. Glenn
Mr. & Mrs. William S. Glover
Mr. Jon F. Goebel

Mr. Kevin J. Goldstein

Mrs. Charlene L. Gondring

Mr. & Mrs. Thomas K. Goodman
Mr. & Mrs. David P. Goodrich
Mr. Lloyd E. Goodson

Mr. & Mrs. Steven T. Gorham
Mr. & Mrs. Michael D. Gorka
Mr. & Mrs. James W. Grant llI
Mr. & Mrs. Jack D. Green

Mr. & Mrs. Merlin J. Green
Mrs. Tammy L. Green

Mr. & Mrs. William L. Greenfield
Ms. Jody D. Grewe-Gasnick
Mr. Randy G. Grieser

Lt. Col. Charles D. Grim, Retd.
Mr. & Mrs. Ronald L. Groepper
Ms. Charlene A. Gross

Mr. & Mrs. Jon C. Gross

Mr. Thomas J. Grubaugh

Drs. Marko H. Grunhagen & Melody L.

Wollan
Mr. & Mrs. Fred A. Guggenmos |l
Konrad E. Gunderson, Ph.D.
Mr. & Mrs. Eric W. Gunnink
Mr. & Mrs. James A. Guretzky
Mr. & Mrs. Del Gustafson
Ms. Debra G. Haar
Mr. James E. Haas
Mr. & Mrs. Jay Haase
Dr. Paul A. Haeder
Cmdr. Gary E. Hahn
Mr. Robert A. Hall
Mr. Cecil E. Halstead
Miss Julie A. Halstead
Mr. Kurt D. Halvorson
Mr. & Mrs. Otto E. Haman
Mr. John F. Hamann

Mrs. Dorothy M. Hamilton
Mrs. Rachael L. Hamilton

Mr. Douglas L. Hammerseng
Hampton Family Foundation
Mr. Alan L. Haney

Mr. Robert Hanks

Mr. Francis R. Hanna

Mr. Matthew J. Hannan
Hansen Family Foundation

Dr. & Mrs. George H. Hansen
Mr. & Mrs. Mark W. Hansen
Mr. & Mrs. Michael W. Hansen
Mr. & Mrs. Dale K. Hanway
Mr. & Mrs: Stanley J. Harms
Mr. Richard H. Harner

Mr. & Mrs. Bill Harris

Miss Margaret P. Harris

Mr. & Mrs. Joseph M. Hart Jr.
Mr. Richard K. Hartman Il
Mrs. Virginia Hasek

Mr. Steven C. Hauff

Mr. & Mrs. Steven T. Haverkamp
Mr. & Mrs. John C. Hawkins Jr.
Miss Stacey D. Hayes

Mr. & Mrs. Tim A. Hayes

Mr. Lonnie R. Hayne

Mr. & Mrs. James T. Healey
Patrick H. Heaston, Ph.D.

Mrs. Gerdi H. Heath

Mrs. Eloise L. Heaton

Col. Robert A. Heckman

Mr. Thomas A. Hedges
Matthew R. Heemstra & Alyssa M. Utecht
Mr. & Mrs. Brad L. Heffelfinger
Mr. & Mrs. Fred R. Hegwood
Mr. Mark L. Heimbouch

Mr. Randy A. Hellerich

Mr. Thomas J. Helligso

Mr. Jerald J. Helm

Mr. Richard D. Henderson

Mr. Timothy A. Henderson
Miss Karen Sue Heng

Mr. & Mrs. Kenneth D. Henkens
Mr. & Mrs. Thomas J. Henning
Mr. Scott L. Hennings

Mr. Thomas D. Henrion

Mr. Raymond J. Herbert

Mr. William L. Hermes

Mr. Michael C. & Mrs. Mary Keeley-Herring
Mr. Joey L. Hesselgesser
Hewlett Packard Corp.

Mr. & Mrs. Kenneth G. Hiatt
Mr. Andrew J. Hiemer

Mr. John W. Hiemer

Mr. Richard A. Higby

Mr. & Mrs. Michael T. Higgins
Mr. & Mrs. David L. Higley
Mr. Michael A. Higley

Ms. Shawna R. Hilbert

Mrs. Maxine Hildebrand

Mr. William R. Hildebrand
Mr. & Mrs. Alan T. Hill

Cmdr. & Mrs. James A. Hill
Mr. Robert A. Hill

Mr. & Mrs. Edward R. Hilz
Mr. A. Thurman Hinds Sr.

Dr. & Mrs. Jeffrey G. Hines
Mr. & Mrs. B. J. Hirt

Mr. Richard D. Hitz

Mr. Michael J. Hodges

Mr. Burton C. Hoefs

Ms. Nancy A. Hoeft-Davis
Dr. & Mrs. Victor H. Hoemann
Mr. William M. Hofacre

Mr. Douglas E. Hofeldt

Mrs. Doris V. Hoff

Mr. & Mrs. Kent F. Hofferber
Mr. Jeffrey D. Hoffman

Mr. & Mrs. Jerold L. Hoffman
Mr. Theodore J. Hoffman

Mr. Eugene L. Hohensee

Mr. Robert J. Hohl

Mr. & Mrs. Bradley D. Holbrook
Mr. Timothy F. & Dr. Jonna L. Holland
Mr. & Mrs. David E. Hollman
Mrs. Jennifer M. Hollmann
Mr. & Mrs. William F. Holloran
Mr. & Mrs. John R. Holmes
Mr. William L. Holmquist

Mr. Larry D. Holst

Mrs. Helen G. Hood-Mitts
Mrs. Lois E. Hookham

Mr. & Mrs. James J. Hoover
Mr. Richard E. Hoover

R. Bradley Hoppes, Ph.D.

Mr. Dennis R. Horn Il

Miss Sandra M. Horn

Ms. Patricia L. Horst

Mr. Gregory J. Hosford

Mr. & Mrs. Randall C. House
Mr. Chris Hove

Mr. Kirk D. Hovendick

Mr. Ronald J. Howard

Mr. Thomas L. Howard

Mr. Robert S. Howey

Mr. & Mrs. Michael M. Hroch
Mrs. Amy M. Hruska

Mrs. Patricia A. Hudnall
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Mrs. Victoria M. Huff
Robert M. & Mary K. Huggenberger
Mr. & Mrs. David E. Hughes
Mr. & Mrs. John C. Hughes
Mr. & Mrs. Mark A. Hummel
Mr. Andrew E. Hunzeker

Mr. & Mrs. Don D. Hutchens
Mr. & Mrs. Donald E. lburg
IMSCORP

Gregory & Jennifer Isaacs
Mr. Gregg C. Jablonski

Mr. Jerry B. Jackson

Mr. Doran Jacobs

Mr. & Mrs. Jon E. Jacobson

Dr. Mark James & Mrs. Catherine Mose-

man-James

Ms. Penny L. James

Mr. Curtis L. Jamison

Mr. Ronald E. Jansen

Mr. & Mrs. Don R. Janssen
Mr. Robert J. Jarecke

Mr. Steven P. Jaros

Mr. Gregory R. Jenkins

Maj. James M. Jenkins

Mr. John H. Jenkins

Mr. & Mrs. Leslie D. Jenkins
Gerald R. Jensen, Ph.D.
Janet K. Jensen, Ph.D.

Mr. Peter E. Jensen

Mr. & Dr. Bernie L. Jensen
Mr. & Mrs. H. Wesley Jespersen
Mrs. Sylvia M. Jess

Mr. & Mrs. Paul C. Jessen
Mr. Ronald & Ms. Beverly Jester
Mr. & Mrs. Andrew J. Jetter
Mr. Mark Jilek

Mr. & Mrs. Edward A. Jiracek
Mr. & Mrs. Jeffrey L. Jobes
Mr. & Mrs. R. Keith Jobes
Mr. Rodney A. Johnsen

Avis L. Johnson, Ph.D.

Mr. & Mrs. Chris W. Johnson
Mr. & Mrs. Dale L. Johnson
Mr. Dennis E. Johnson

Mr. Harold E. Johnson

Mr. Harry L. Johnson

Mr. & Mrs. James A. Johnson
Mr. & Mrs. Jerry L. Johnson
Mr. Mark L. Johnson

Mr. Merlin E. Johnson

Mr. Michael D. Johnson

Mr. Morris A. Johnson

Mrs. Muriel C. Johnson

Mr. Richard A. Johnson

36 | Making a Difference

Mr. Richard P. Johnson

Mr. Robert B. Johnson

Mr. R. C. Johnson

Mr. Ronald L. Johnson

Mr. Scott D. Johnston

Mr. Arnold O. Jones

Mr. David K. Jones

Mr. & Mrs. L. Dean Jones
Mr. Robert D. Jones

Mr. Jim D. Justa

Mr. Dale G. Kaiser

Mr. & Mrs. Anthony J. Kalina
Mr. & Mrs. Mark G. Kampschneider
Ms. Constance S. Kane

Mr. Myron J. Kaplan
Ebrahim Karbassioon, Ph.D.
Mr. & Mrs. Matthew L. Karl
Mr. Allyn R. Karle

Mr. Gerald & Dr. Jean Karlen
Mrs. Lisa Bonifas Karr

Mr. David M. Kavanaugh
Ms. Nancy E. Kay

Mr. Robert Kaye

Mrs. Patricia M. Keairnes
Mr. James J. Keating

Mr. Kurt A. Kechely

Mr. & Mrs. Scott D. Keene
Mr. & Mrs. Christopher R. Kelley
Mr. Gary L. Kelley

Mr. Lynn R. Kellner

Mr. Christopher S. Kelsay
Mr. Stephen K. Keltner

Mrs. Sharon A. Kemnitz

Mr. Michael L. Kennedy Jr.
Mr. Robert P. Kennedy

Mr. & Mrs. James R. Kenner Jr.
Mr. & Mrs. Patrick W. Kenner
Debra K. Kerby, Ph.D.

Ms. Mary K. Kerkhove

Mrs. Lynda R. Kester

Il-Woon Kim, Ph.D.

Mr. Daniel W. King

Mrs. Lesa E. King

Mr. Lyle E. King

Mrs. Virginia D. King

Mr. Patrick K. Kinne

Lt. Col. Jerry L. Kintigh

Mr. William J. Kipper

Mr. Kelly A. Kirts

Mr. & Mrs. Vernon L. Kittinger
Mr. & Mrs. Thomas L. Klein
Mr. David D. & Dr. Janice L. Klimek
Mr. Kirk D. Knapp

Mr. & Mrs. Lloyd W. Knapp

Ms. Celeste C. Knapper

Mr. & Mrs. George W. Knight
Dr. & Mrs. Robert E. Knoll

Mr. & Mrs. Bradley L. Knuth
Mr. Lynn E. Kober

Mr. Gary P. Kollars

Mr. Charles H. Koopmann

Mr. John L. Kopecky

Mr. & Mrs. Thomas M. Kort

Mr. & Mrs. H. Hod Kosman

Mr. Bruce E. Kostal

Mr. & Mrs. Karl H. Kostbahn
Mr. & Mrs. Lance W. Kotschwar
Mr. & Mrs. Norman D. Kovanda
Mr. Robert M. Kovarik

Mr. Mark D. Kozisek

Mr. Todd F. & Dr. Lynette D. Kramer
Mr. & Mrs. William E. Kramer
Mr. & Mrs. Robert E. Krasne
Mr. Greg E. Kraynak

Miss Kelly A. Krhounek

Mr. & Mrs. Donald D. Krohn
Mr. Joseph R. Krotter

Mr. Bruce A. Krueger

Mr. Earl A. Krueger

Mr. Laverne M. Krueger

Ms. Michelle A. Krueger

Mr. Gregory R. Kruger

Miss Dacia D. Kruse

Mr. Dennis H. Kruse

Mr. & Mrs. John S. Kruse

Mr. & Mrs. Charles Kent Kubie
Mr. Richard J. Kucera

Mr. & Mrs. Harland J. Kuhlmann
Mr. Kenneth R. Kunes Sr.

Mr. Roger H. Kunkee

Mr. & Mrs. Richard M. Kuper
Mr. Arnold J. Kuta

Mr. Robert L. Kuta

Mr. Bernard J. Kvidera

Mr. Albert S. Labuda

Dr. & Mrs. Russell N. Laczniak
Mr. & Mrs. Daniel W. Lafever
Mr. Richard A. Lahr

Mr. & Mrs. Gale A. Lair

Mr. Dale L. Lambrecht

Mr. & Mrs. Alexander N. Lamme
Mr. Henry P. Lammers

Mr. Kelly J. Lammers

Miss Vicki L. Lancaster

Mr. & Mrs. Timothy C. Landreth
Mr. & Mrs. Robert J. Lanik

Mr. Ronald L. Lantz

Mr. Michael B. Larabee



Thank You!

Mr. & Mrs. Gailyn L. Larsen

Mr. & Mrs. Kenneth E. Larsen
Mr. Carl C. Larson

Mr. Elton A. Larson

Mr. Ervin A. Larson

Mr. & Mrs. F. Duane Larson

Mr. & Mrs. Roger T. Larson

Mr. Robert H. Lashelle

Mrs. Becky A. Laska

Mrs. Lorraine Lau

Mr. & Mrs. Michael D. Lawrence
Miss Susan L. Laws

Mr. & Mrs. Eugene W. Leach
Mr. Brendan A. Lee

Mr. & Mrs. David J. Lee

Miss Lisa A. Leemans

Dr. & Mrs. Stephen H. Leeper
Miss Michelle L. Leffler

Mr. Boyd H. Leonhardt

Mr. Bruce A. Leslie

Mr. & Mrs. James O. Leslie

Mrs. JoAnn M. Leung

Mr. Larry M. & Dr. Jan F. Levene
Mr. & Mrs. Philip M. Lewis Jr.
Mr. & Mrs. Richard L. Lewis

Mr. & Mrs. Douglas E. Lienemann
Mr. Willard J. Lienemann

Mr. & Mrs. Allan Lierman

Mr. & Mrs. Michael P. Limas
Lincoln Independent Business Association
Mr. William F. Lind

Mr. & Mrs. Craig M. Lindemann
Mr. Mitchell D. Linder

Mr. Stephen A. Lindgren

Mr. & Mrs. Donald W. Linscott
Lisco State Bank

Dr. & Mrs. Eldon L. Little

Mr. & Mrs. Randy W. Lock

Mr. Denny E. Lockmon

Mr. Roger T. Logan
Loomis-Vogel Farrier Services
Mr. & Mrs. Alex L. Lowell

Mr. Jay S. Lowrey

Mr. James A. Ludwig

Mr. David L. Lueders

Mrs. Sharen K. Lukow

Mr. William R. Lundholm

Mr. & Mrs. David N. Lutton

Mr. & Mrs. Gregory A. Lyman
Mr. & Mrs. Timothy A. Lyons
Mr. & Mrs. Harold R. Mack Il
Mr. & Mrs. Charles W. MacKenna
Mr. & Mrs. Michael G. Maclean
Mr. Craig R. MacPhee & Mrs. Andrea Sime

Mr. & Mrs. Thomas C. Macy
Mr. & Mrs. David K. Madsen
Mr. John L. Magaret

Mr. & Mrs. Brian Magazu

Mr. & Mrs. John L. Maginn

Mr. Gary L. Mahler

Ms. Stephanie N. Mahlin

Mr. & Mrs. John P. Major

Mr. Joseph E. Malecek

Mr. James D. Maline

Mrs. Heather D. Mangeot

Mr. & Mrs. Scott J. Manning
Mr. Alvin M. Marcus

Mr. John R. Marks Jr.

Mr. Edward D. Markytan

Mr. Louis A. Marmo

Lt. Col. & Mrs. Jerry W. Marples
Mr. & Mrs. Robert A. Martens
Mr. Edwin A. Martin

Mr. & Mrs. John P. Martin

Dr. & Mrs. Max M. Martin Jr.
Mr. & Mrs. Michael T. Martin
Mrs. Shelly K. Martin

Mr. & Mrs. Richard D. Martinsen
Mrs. Jodi L. Maruska

Dr. & Mrs. Martin A. Massengale
Mr. & Mrs. Armand Matthews
Mr. & Mrs. Kent E. Mattson
Mr. Paul W. Maul

Dr. & Mrs. Andrew J. Maxwell
Mr. & Mrs. Thomas O. May
Ms. Jean A. Maynard

Mr. Robert J. Mayo

Brian P. McAllister, Ph.D.

Ms. Mary Ellen McArdle

Mr. & Mrs. William H. McCartney
Christine A. McClatchey, Ph.D.
Ms. Catherine J. McClung
James E. McClurg, Ph.D.

Mr. Douglas D. McCoy

Mr. Jay E. McCracken

Mrs. Lori A. McCullough

Mr. Scott D. McGill

Mr. Shane R. McGilvrey

Mr. David C. Mc Gowan

Mr. & Mrs. Michael J. McGrath
Mrs. Nancy J. McGregorJader
Mr. & Mrs. Homer E. Mclintire
Mr. William A. MclInturf

Mr. Lawrence A. Mc Intyre

Dr. & Ms. Douglas J. McKnight
Mr. & Mrs. James R. McLaughlin
Mr. & Mrs. Jeffry D. McMahon
Ms. Polly M. McMullen

Mr. & Mrs. Keith A. McMurtry
Mr. & Mrs. Dan C. McPhail
Mr. & Mrs. Philip S. Mead

Mr. Shane A. Meakim

Mrs. Marilyn P. Mecham

Col. Richard G. Meck

Mr. Luciano Medel

Mr. William M. Mehling

Mr. Greg G. Meier

Mr. & Mrs. Oliver K. Meininger
Mr. Eugene J. Meints

Mr. & Mrs. Clyde J. Meis

Mr. David L. Menke

Mrs. Helen R. Menke

Mr. Raymond J. Menuey

Dr. & Mrs. Eugene S. Merchant
Mr. & Mrs. Richard A. Meredith
Mr. Patrick M. Mertens

Mr. & Mrs. Cecil F. Metzger
Mr. Kevin C. & Dr. Denise D. Meyer
Mr. Loren E. Meyer

Mr. & Mrs. Mark D. Meyer
Mrs. Tori S. Meyer

Dr. & Mrs. William C. Meyer
Maj. & Mrs. Raphael J. Micek
Mrs. Sandi R. Mickley

Mr. & Mrs. Jerome J. Milder
Mr. Andrew T. Miller

Mr. & Mrs. Charles R. Miller
Mr. Eugene R. Miller

Mr. & Mrs. James A. Miller
Mr. Jon M. Miller

Mr. L. Eldon Miller

Mr. Mark S. Miller

Mr. Richard C. Miller

Mr. Roger L. Miller

Mr. & Mrs. Thomas L. Miller
Mr. Lewis E. Million

Mr. John R. Mimick

Mr. J. Gates Minnick

Mr. Michael A. Minnick

Mr. Gerald A. Mischke

Mr. George E. Mitchell

Mr. & Mrs. Roger M. Moderow
Mr. Cal F. Modisett

Dr. & Mrs. Kody A. Moffatt
Mr. & Mrs. Randall D. Mohr
Mr. Myron L. Molacek

Mr. & Mrs. Richard A. Moon
Gary A. Moore, Ph.D.

Mr. James H. Moore Jr.

Mrs. Lisa M. Moore

Mrs. Michelle M. Moore

Maj. Gen. David C. Morehouse, Retd.
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Mr. David L. Morgan

Morgan Stanley DW Inc.

Mrs. Cynthia L. Morris

Mr. James W. Morris

Mr. Walter F. Morrison

Dr. Adil Mouhammed & Mrs. Majda
Salman

Mr. William A. Mrkvicka

Mr. Daniel J. Mruz

Mr. Joseph D. Muelhaupt

Mr. & Mrs. Lyle M. Muller

Mr. & Mrs. Stephen E. Mulligan
Mr. Larry L. Mundt

Mr. Loren John Murphy

Mrs. Shirley E. Murphy

Mr. & Mrs. Charles A. Myers
Mr. Craig A. Myers

Dr. & Mrs. David J. Myers

Miss Diana S. Myers

Kenneth A. Myers, Ph.D.

Mr. & Mrs. Michael J. Nagle
Mr. & Mrs. Ronald J. Nebbia
Nebr. Chamber of Commerce & Ind
Nebr. Farm Bureau Federation
Mr. David F. Neeley

Mr. & Mrs. Benjamin C. Neff
Ralph K. Neff, Ed.D.

Ms. Dorothy J. Neill

Lynn A. Nejezchleb, Ph.D.

Mr. & Mrs. Brian A. Nelson

Mr. Bruce C. Nelson

Mr. Delwin L. Nelson

Mr. Jack C. Nelson

Mr. John A. Nelson

Mr. Larry W. Nelson

Mr. Mark K. Nelson

Mr. & Mrs. Marshall R. Nelson
Mr. Steven M. Nelson

NetWorks

Mr. Donald D. Neujahr

Mr. Timothy N. Neumann

Mr. & Mrs. Mark O. Neumeister
Mr. Paul R. Newcombe

Mr. & Mrs. Richard W. Newman
Mr. Lester W. Niebrugge

Mr. & Mrs. Ronald H. Niederhaus
Mr. Derrol W. Nitz

Mr. David G. Noble Jr.

Mr. & Mrs. Richard A. Noble

Dr. Richard Nolte & Mrs. Vicki A. Vopalensky

Oak Creek Valley Bank
Gregory M. O’Boyle, J.D.

Mr. & Mrs. James D. Ochsner
Mr. & Mrs. Steve J. Ochsner
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Mr. Timothy R. Oehlerking
Mrs. Jenny L. Oelke

Ms. Michelle R. Oeltjen

Mr. & Mrs. Robert M. Ogden
Dr. & Mrs. James P. O’Hanlon
Mrs. Janet H. Olander

Mrs. Teresa L. Olberding

Mr. Marlowe B. Olson

Mr. & Mrs. Thomas H. Olson, Jr.
Mr. & Mrs. John S. Olsson
Mrs. Pamela E. Omann

Ms. Lisa L. Onken

Mr. & Mrs. Ted J. Ormesher
Mr. John R. Ortiz

Ms. Jennifer A. Ortmeier

Mr. & Mrs. Tonn M. Ostergard
Mr. Donald J. Ostermiller

Mr. John H. Otten

Mr. & Mrs. Steven T. Otten
Mrs. Mary L. Owens

Mr. & Mrs. John M. Palmtag
Mr. & Mrs. David C. Pankonin
Madhavan Parthasarathy, Ph.D.
Mr. David L. Patrick

Mrs. Patricia A. Patterson

Dr. & Mrs. Bruce F. Pauley
Mr. & Mrs. David C. Pauley
Mr. Max A. Paulson

Mr. & Mrs. Scott J. Pavel

Mr. Daniel H. Peckham

Mr. & Mrs. Jeffery T. Peetz
Mrs. Julia A. Peralez

Mr. James R. Perry

Mr. David H. Peters

Mr. Edwin S. Peters

Mr. Grant R. Peters

Wendell & Connie Peters

Mr. & Mrs. Bruce L. Petersen
Mr. & Mrs. Gregory E. Peterson
Mr. & Mrs. James E. Peterson
Mr. John C. Peterson

Mr. & Mrs. Randy L. Peterson
Mr. & Mrs. Robert C. Peterson
Mr. Paul J. Pettinger

Mrs. Deborah R. Peyton

Mrs. Sheri K. Pfeil

Mr. & Mrs. Kurt T. Phares

Mr. & Mrs. Truman D. Phelan
Mr. Arden L. Phifer

Mr. & Mrs. Eugene Pickering
Mr. Wesley A. Pieper

Ms. Joni K. Pierce

Mr. John D. Pierson

Mr. & Mrs. Jerry L. Pigsley

Pinnacle Bancorp Inc.

Pinnacle Bank

Mr. & Mrs. Van E. Pittack

Mr. Donald R. Pittam

Mr. Craig H. Plaster

Mr. & Mrs. David M. Pleiss

Mr. Albert J. Plucknett

Mr. & Mrs. James M. Plucknett
Mr. William R. Pohlman

Mr. Gary R. Pohlmann

Mr. & Mrs. Ryan J. Pollock

Mr. Leroy G. Poppe

Ms. Jacquelyn J. Porter

Mr. Robert L. Portsche

Mr. & Mrs. Benjamin W. Powley
Mr. & Mrs. Vann E. Prater

Mr. Steven H. Pratt

Mr. James J. Precht

Mr. Blaine O. Predmore

Miss Cletia J. Price

Mr. & Mrs. David S. Pugel

Mr. & Mrs. Richard D. Pullen
Mr. & Mrs. Bart E. Qualsett
Mrs. Sylvia M. Quist

Mr. & Mrs. Gordon K. Quitmeyer
Mr. Luke P. Ranck I

Darrell D. Randall, Ph.D.

Mr. & Mrs. Karl J. Randecker
Mr. & Mrs. Virgil R. Rank

Mr. Michael R. Rappe

Mr. Michael F. Raschko

Mr. C. Greg Raymond

Dr. & Mrs. Robert H. Raymond
Mr. Steven P. Rea

Mrs. Linda B. Rebrovic

Mr. Robert R. Rector Jr.

Mr. Scott T. Rediger

Drs. Larry D. & Donna F. Redinbaugh
Mrs. Mary F. Reed

Ms. Kathryn J. Reedy

Mr. & Mrs. George W. Regan
Mr. & Mrs. Robert R. Reichenbach
Mr. David L. Reichlinger

Mr. & Mrs. William S. Rein

Mr. & Mrs. Richard S. Reiser
Mrs. Anne L. Reisher

Mr. & Mrs. Wade B. Remmenga
Shelley C. Rhoades-Catanach, Ph.D.
Mr. & Mrs. Robert A. Rhodus
Mrs. Patricia A. Richard
Richardson County Bank

Mr. & Mrs. K. Bruce Riddell
Mrs. Marilyn F. Ridenhour

Mr. & Mrs. Edward P. Riehl
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Mr. & Mrs. Randy R. Ries

Mr. Stanley L. Riffle

Mrs. Shelley A. Riha

Ms. Jean Riley-Schultz, CPA
Miss Jean A. Rink

Mr. Michael P. Ripp & Dr. Beth A. Hoegemeyer
Mr. & Mrs. Eldon E. Ritterbush
Mr. & Mrs. J. Stewart Roach
Mrs. Twyla S. Roberts

Mr. & Mrs. Bryan P. Robertson
Mr. Steven W. Rodolff

Mr. Michael D. Roe

Mr. & Mrs. Jerald A. Roether
Mr. & Mrs. Peter D. Rohman
Mr. & Mrs. Michael J. Romanek
Mr. Pete Romanoff

Mr. Valdis G. Ronis

Mr. & Mrs. William M. Roper
Mr. Alan M. Rosen

Mr. Hubert |. Rosenblum

Mr. & Mrs. Alan D. Rosenboom
Mr. Ken A. Roth

Mr. George G. Rothwell

Mrs. Jennifer Dolphin Rottkamp
Miss Susan J. Roubal

Mr. Kenneth D. Rouch

Michael J. Rubach, Ph.D.

Mr. Rex N. Rucksdashel

Mr. & Mrs. Max J. Rudolph

Mr. Richard J. Rudolph

Ms. Vorada Ruenprom

Mr. Donald R. Running

Mr. Russel L. Runyan

Mr. & Mrs. John P. Russell

Mr. Kristian H. Rutford

Mr. & Mrs. Michael J. Ryan
Mrs. Carolyn Ryder

Mr. John T. Sachs

William H. Sackley, Ph.D.

Mrs. Linda K. Sackschewsky
Lloyd G. Sage, Ph.D.

Mr. Gerald F. Sand

Mr. & Mrs. Robert G. Sandelin
Mr. James M. Sanduski

Mr. James R. Sargent

Mr. Lee M. Sawyer

Mr. Michael V. Schaefer

Mrs. Megahn E. Schafer

Capt. Ruben W. Schaffer

Mr. & Mrs. Gene H. Schellpeper
Drs. Kevin S. & Heidi J. Schieuer
Mr. & Mrs. Kenton J. Schilling
Dennis R. Schmidt, Ph.D.

Mr. Harvey L. Schmidt

Mr. Keith J. Schmidt

Mr. & Mrs. Steven L. Schmidt
Ms. Carrie B. Schmitz

Mr. Jason K. Schmode

Mr. & Mrs. Christian Schneider
Mr. Ronald E. Schneider

Mr. & Mrs. Dean D. Schnitzler
Mr. Daniel W. Schoening

Mrs. Beth A. Schommer

Mr. & Mrs. Guy L. Schottler
Mr. & Mrs. Lowell Schroeder
Mr. & Mrs. Shawn P. Schulenberg
Mr. & Mrs. John W. Schultz Jr.
Mr. & Mrs. Robert O. Schultz
Mrs. Nancy E. Schutz

Mr. & Mrs. William E. Schwalm
Mr. Benjamin Schwartz

Mr. & Mrs. Mark J. Scobey

Mr. Nathan L. Scott

Mr. Aaron A. Scow

Mr. Donald F. Seacrest

Mr. Don C. Secord

Security Financial Life Foundation
Mr. Mike L. Seelhoff

Mr. & Mrs. Steven G. Seglin
Mr. & Mrs. Jeffrey G. Selzle

Mr. Jeffrey M. Senior

Mr. & Mrs. Morris W. Sergent
Mr. & Mrs. Robert W. Serr

Mr. Robert J. Settell

Mr. David L. Seveland

Mr. James L. Seydel

Mr. Paul M. Shada

Mr. & Mrs. Eugene Shaffer

Mr. & Mrs. Thomas D. Shamburg
Mrs. Jeri L. Shami

Mr. Jian Shan & Ms. Yunling Li
Mr. Harold D. Shane

Ms. Tamara L. Shaner

Mrs. Sandra L. Shaneyfelt

Miss Diane M. Sharp

Mr. Scott E. Shaw

Mrs. Marcia B. Shea

Mr. & Mrs. David R. Sheeran
Lt. Col. Jack L. Sheets, Retd.
Mr. James A. Shelley

Sherman County Bank

Mr. David S. Sherry

Thomas A. Shimerda, Ph.D.

Mr. & Mrs. Glenn Shipler Jr.
Mr. & Mrs. Chad W. Shirk

Mr. Robert W. Shively

Mrs. Elizabeth I. Shoemaker
Mr. & Mrs. Ronald C. Shortridge

Mr. Dennis D. Shrewsbury
Mrs. Winifred R. Shuey
Mr. & Mrs. Vern J. Siemek
Mr. Robert G. Simon |l
Mrs. Patricia J. Sinkey
Ms. Holly A. Siske
Mrs. Jane M. Slezak
Mr. & Mrs. Bryan E. Slone
Mr. Garrett K. Smith
Laurie P. Smith, Ph.D.
Mr. Roger E. Smith
Mr. & Mrs. Jon C. Snare
Mr. William R. Snyder
Mrs. Maralee M. Sobotka
Mr. & Mrs. Dwaine H. Sohnholz
Mr. Douglas F. Sorensen
Mrs. Terri G. Sorensen
Mr. Frank R. Soukup
Mr. & Mrs. J. Richard Spellman
Mr. Edgar E. Spencer
Mr. Spencer P. Spires
Mr. Daniel H. Spittler
Mrs. Donna K. Starzec
State National Bank & Trust
Mr. & Mrs. James C. Staudenmaier
Mr. & Mrs. Michael S. Steele
Mr. Bernard E. Steeve
Mr. Thomas A. Steinauer
Dr. Stephen Steiner & Ms. Teresa Poggenpohl
Lt. Col. & Mrs. Robb Steinheider, Retd.
Mr. Mark E. Steinke
Mr. & Mrs. Daniel R. Stengel
Mr. Michael D. Stevens
Mr. & Mrs. Sean M. Stevens
Mr. & Mrs. Roger M. Stewart
Mr. Donald E. Stine
Frederic M. Stiner Jr,, Ph.D.
Mrs. Ashleigh M. Stinson
Mr. & Mrs. Anton C. St. John
Mr. & Mrs. Brett C. Stohs
Dr. & Mrs. Gene F. Stohs
Mr. James Strand &

Mrs. Mary Bills-Strand
Miss Lydia R. Stranglen
Mr. & Mrs. Robert M. Stratton
Mr. & Mrs. Stephen M. Strong
Mr. James L. Sullens
Mr. & Mrs. James R. Sullivan
Mrs. Janet L. Sullivan
Mr. & Mrs. Thomas B. Sully
Mr. & Mrs. J. Michael Sumnick
Mr. & Mrs. David E. Swan
Mr. David L. Swanson
Mr. Clare V. & Dr. Roberta E. Sward
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Mrs. Ann M. Swarts

Mrs. Sally R. Sweenie

Mr. Richard L. Swieter

Mr. & Mrs. Christopher L. Swift
Mr. David L. Swindell

Mr. Dan G. Switzer

Mrs. Kimberly K. Szatko
RogerY. Tang, Ph.D.

Mr. Jason D. Teich

Mr. & Mrs. Karl R. Tews

Mr. Dohn J. Theobald

Mr. Roger H. Thiede

Mr. & Mrs. Cornelius A. Thomas
Mr. David L. Thomas

Wade L. Thomas, Ph.D.

Mr. Patrick L. Thomazin

Mr. & Mrs. William B. Thompson
Mrs. Debra K. Thompson

Mr. & Mrs. Gary N. Thompson
Mrs. Georgia L. Thompson
Kenneth R. Thompson, Ph.D.
Mr. Lawrence Rod Thompson
Mr. & Mrs. Tommie D. Thompson
Mr. & Mrs. Gregory S. Thorell
Mrs. Bethany L. Throener
Tilden Bank

Ms. Jayne L. Timmerman

Mr. & Mrs. Dale C. Tinstman
Dr. & Mrs. Hsin-Min Tong

Mr. George J. Touwsma

Mr. Richard W. Townley

Mr. Thomas J. Trausch

Col. Byron P. Travis, Retd.

Mr. Charles G. Trutna

Mr. Jeffrey A. Tupper

Mrs. Margaret D. Turner

Mrs. Anne M. Tweedy

Mr. Thaddeus J. Ullrich

Mr. & Mrs. James J. Ulrich
Mr. & Mrs. Joseph A. Ulrich
Mrs. Cynthia L. Upshaw

Mrs. Ruby A. Urban

Mr. Bernard D. Urich

Mr. Rex L. Utsler

Mr. & Mrs. Daniel J. Vanderbeek
Mrs. Karen J. VanGerpen

Mr. Albert J. Van Lund

Mr. Perry J. Van Newkirk

Mr. & Mrs. William C. Vannoy
Mrs. Paula Varner

Mr. Christopher S. Veigel

Mr. R. Dean Versaw

Mr. & Mrs. Daniel R. Vestecka
Mr. & Mrs. Norman Veta
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Mr. & Mrs. Louis Villafuerte Il
Mr. Richard C. Villars

Mr. & Mrs. George G. Vinton
Mr. Clarence F. Vlasak

Mr. Rodney R. Vogel

Mrs. Valerie A. Volf-Wahlstrom
Mrs. Judy M. Voorhees

Mrs. Kay F. Vourheis

Mr. Donald J. Vrana

Mrs. Sandra E. Vrtiska

Mr. Lloyd R. Wade

Mr. & Mrs. Joseph M. Waggoner
Mrs. Marilyn J. Wagner

Mr. Jay L. Wahlund

Wahoo State Bank

Mr. & Mrs. James S. Walker
Mrs. Michele M. Walker

Mr. Scott D. Walker

Mr. Donald E. Wall

Mr. & Mrs. Charles J. Walter
Mrs. Sara J. Walters

Dr. & Mrs. Ivan L. Ward

Mr. Marcus S. Ward

Mr. James D. Waring

Mr. John T. Waring

Dr. & Mrs. Dan P. Warlick
Mr. Gary D. Wasserman

Mr. Michael W. Wassinger
Mrs. Stacey R. Waters
Richard E. Watkins

Mr. Dean M. Way

Mr. & Mrs. Eric Weber

Mr. Shawn A. Wederquist
Mr. Alan E. Weedin

Mr. Tim J. Wegner

Mrs. Pamela M. Weier

Mr. Ryan M. Welder

Mr. Richard F. Weller

Mr. William M. Wells

Mr. Richard L. Welsh

Mr. James A. Wermers

Mr. & Mrs. John R. Wertz
James S. West, Ph.D.

West Point Bancorp, Inc.

Mr. Kenneth J. Whitcomb
Mr. & Mrs. Richard A. Whitcomb
Mr. & Mrs. Kenneth N. White
Mr. John W. Whitehill

Mr. Charles W. Widmaier
Mr. & Mrs. Harold K. Wiebusch
Ms. Amber A. Wiens

Mr. & Mrs. William F. Wiese
Marc R. Wiitala, Ph.D.

Mrs. Debra J. Wilcox

Mrs. Marcia E. Wild

Mr. & Mrs. Robert S. Wilkinson
Mr. Bryan A. Willnerd

Mr. Donald D. Wilson

Mr. & Mrs. Jeffrey L. Wilson
Mr. & Mrs. Lawrence L. Wilson
Mr. Todd A. Wilson

Mr. John E. Windler

Mr. & Mrs. Drew R. Wineland
Mr. Larry Winum

Mr. Victor J. Witkowicz
Cecelia M. Wittmayer, Ph.D.
Mr. & Mrs. Robert G. Wolf
Mr. & Mrs. Thomas E. Wolf
Mr. Tyler D. Wolford

Ms. Kellee R. Wood

Mr. Philip J. Workman

Mr. John J. Wrabetz Jr.

Capt. Walter F. Wright Il

Mr. & Mrs. Brian L. Wulf

Mr. & Mrs. Mark A. Wynegar
Mr. & Mrs. Irvin Yaffe

Mr. Wayne M. Yamada

Ms. Shirley J. Ybarra

Mr. & Mrs. Bjong W. Yeigh
Mr. Kenneth L. Young

Mrs. Tori A. Young

Ms. Susan Young-Tatum

Mr. Burton C. Zacks

Mr. & Mrs. David J. Zauha
Ms. Sidny K. Zink

Mr. & Mrs. Michael F. Zmarzly
Zolot Foundation Inc.

Mr. Walter C. Zucker

Jim and Rhonda Seacrest created and en-
dowed a College of Business Administration
Faculty Fellows Fund. An annual award to

encourage and support talented faculty.

2005 - 2006

Seacrest Faculty Fellows

Dr. Sam Allgood, Economics

Dr. David L. Olson, James & H.K. Stuart
Chancellor’s Distinguished Chair, MIS

Dr. Ravrpreet Sohi, Marketing
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